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Sparks |“ 


or 
A Motor Paced Fair 
How It Began 
Nash Tickles "Em 
Wiethoff in Harness 
The Cactus Derby 


By 


Chris Sinsabaugh 


HE CENTURY OF PROG- 
RESS _ Exposition officially 
closes tonight, but Chicago prom- 


ises a reincarnation on June 1,/| 
Whether or not the second | 
edition of this great world’s fair | 


1934. 


will receive the same enthusiastic | 
support of the automobile indus- 


try that marked the one that’s! 


dying is a moot question. Mebbe 
so, mebbe not; but certain it is 
that to William S. Knudsen be- 
longs several meeds of credit for | 
the success of the show proper. 


In the humble opinion of this 
commentator, it was this same 
modest Knudsen who saved the 
day when the fate of the fair 
trembled in the balance. There 
was a lackadaiscal interest in the 
proposed promotion at the time 
when Rufus Dawes and his as- 
sociates were scurrying around 
for support; no one seemed at all | 
anxious to make any commit- 
ments; the financial skies were 
lowering and there even was talk | 
of a postponement. A breath of 
wind would have blown down 
what was then only a stack of 
straw. 

* * ok 


AS THE TENTATIVE EX- 
POSITION was going down for 
the third time, the then president 
of Chevrolet took it on his own 
shoulders to commit General Mo- 
tors to the erection of a mag- 


nificent world’s fair building. He | 
was the first of the captains of | 


industry to come to bat for the 
fair and his example of confi- 
dence in the exposition was just 
what was needed to bring others 
into line. The General Motors 
building was the first big struc- 
ture to be blueprinted and Knud- 
sen’s action was the pendulum 
that swung the Dawes adminis- 
tration into the black. 

Knudsen’s broad vision and 
foresightedness have well repaid 
General Motors for following his 
lead. The G. M. exhibit has at- 
tracted world wide attention. 
More than 22,000,000 visitors 
passed through the general gates 
of the fair and it is estimated 
that more than 10,000,000 were 
clocked entering the doors of the 
G. M. palace. 

And while we are 
millions, it is said that G. M. has 
spent at least one of them in 
the construction of its building 
and overhead for the past six 
months. But even at that, it is 
written in the records that the 
big corporation is well satisfied 
with its expenditure. 

* * * 


talking of 


THERE’S NO gainsaying the 
fact that the automobile tail has 
wagged the world’s fair dog from 
the opening day. The world 
seems to have been motor con- 
scious and automotive displays 
have been the center of attrac- 
tion all the way through. The 
generous support of this industry 


(Continued on Page 6) 


Founded 1925 


Automotive Baily 


The Trade Newspaper of the Industry 


DETROIT, SATURDAY, NOVEMBER 11, 1933 


Code Terms Apply to Small Town Dealer 
| 


White Invades Low-Price Field 


With Two Sixes of N New Design 


Com ptroller’s 
Ruling Implies 


Ford Bids O.K. 


(Special ADN Washington Bureau) 


Washington, Nov. 10.—Did a 
ruling made here yesterday by 
| the Comptroller General settle the 
spectacular controversy between 
Henry Ford and the NRA in fa- 
vor of the motor car manufac- 
turer? 


The significant decision declares 
| that those who have “in the vital 
things fully co-operated with the 
President’s plans” will not have 
their bids on Federal contracts 
| rejected because of failure to 
|comply in all technical aspects 
with the NRA. It was handed 
down in the case of the George 
| F. Driscoll Co., a construction 


| ports. 


| Transfer Co., 





(Continued on Page 8) 


Cleveland, Nov. 10.—White has entered the low-price | 


truck field for the first time, presenting two new six | 


|inder chassis to sell at $1085 and $1185. They are rated 


156, are offered. 


| at 8,600 to 11,000 pounds gross; two wheelbases, 132 and | 


In appearance the new trucks are characteristic of 


White. 


They retain the traditional radiator outline; but 


a V-front radiator grille, with a slight inclination from 
the vertical, adds greatly to the grace of the forward end. 


Orders for more than 125 of the 
new models have already been 
listed, A. G. Bean, president, re- 
Among those who have 


placed rng are Gimbel Bros., 


| New York, 22; Columbia Terminal 


Co., St. Louis, 20; Goldenrod Ice 
Cream Co., Chicago, 10; Lueking 
St. Louis, 10; Wil- 
Teaming Co., Chicago, 5; 
New York, 5; 


lett 
Lurie Auto Co., 
United Brewing Co., Newark, 4; 
Security Warehouse Co., Minne- 
apolis, Minn., 4, and Fischer 
Baking Co., Newark, 3. 


(Continued on Page 5) 


| Motor ay May Set Pace 


In Revival of 


To Reopen In June, 1934 


By MEL 
10.—Chicago’s A | 
Century of Progress world’s fair, | 
which opened on May 27, will! 
write finis to its run Sunday 
night, to resume again on June 
1, 1934. 

‘How do the automotive exhibi- | 
tors, who played a major part in 
this great exposition, feel about 
their participation in it? Did 
the results and benefits to them 
come up to expectations? Based | 
upon interviews with those in| 
|charge of their companies’ bril- | 
liant displays, the answer is a 
strong affirmative. 

While these exhibit chiefs | 
would like to have seen the fair | 
close for this year on Oct. 31, vd 
originally planned, since weather 
|econditions during the current | 
twelve-days extension have for 
the most part been unfavorable, 
they realize at the same time 
that weather is always a gamble | 
and they point to many blessings 
in in that direction when the entire | 


Chicago, Nov. 


APEM Charter 
To Provide for 
40-Hour Week| 


(By tel from Washinuton Bureau) 

ashdintied, Nov. 10.—A code 
of fair competition that will re- 
sult in an increase of $1,250,000 in | 
the weekly payroll of the auto- | 
motive parts and equipment 
manufacturing industry as com- 
pared with the average for the 
first six months of this year will 
go into effect on Nov. 18. 

The trade charter, approved here 


(Continued on Page 5) 





| $45,408,000, 


Chicago Fair 


ADAMS 

duration of the fair is considered. 
As for the role the automotive 

industry will play at next year’s 

exposition, now that President 

Rufus Dawes has announced it 


| will be repeated in 1934 upon per- 


haps an even more ambitious 
scale than the present fair, the 
exhibit managers are non-com- 
mittal for the simple reason that 


| participation in 1934 is a matter 


for others in their concerns in 
addition to themselves to decide. 
Talk of the fair’s re-opening 
next year has been in the air for 
some time, and even _ before 
President Dawes’ official an- 
(Continued on Page 11) 


G. M. October 
Sales Best for 
Month Since ’29| 


Detroit, Nov. 10.—Sales of Gen- 
eral Motors passenger and com- 
mercial units to consumers in 
the United States held very close 
to the September levels this year 


and more than doubled the mark | 


set in October last year, accord- 
ing to the announcement by the 
corporation here this week. 

October sales during the past 
month to consumers in the 
United States only totaled 63,518 
units compared with 71,548 in 
September and 26,941 in October 
a year ago. This brings the total 
retail sales for the first ten 
months of this year to 708,410 
against 477,288 for the corre- 
sponding period last year. 

As has been the case for sev- 
eral months the sales of General 
Motors units to consumers ex- 
ceeded the sales by the corpora- 
tion to dealers in the United 
States. The figure for October 
sales to dealers in the United 
States stood at 41,982 against 
67,733 in September and_ 5,810 
units in October last year. Sales 
to dealer in the United States 
during the first ten months of the 
vear have reached a total of 
714,527 units against 426,353 in the 
corresponding period of 1932. 

The total shipments of General 

(Continued on Page | 2) 


‘Automotive Earnings Up 
66 Million from ’°32 Level | 


By C. 


New York, Nov. 10. First 


| thirty automotive concerns to re- 


port earnings for the third quar- 
ter of this year showed an aggre- 
gate net income, after charges, of 
in sharp contrast to 
the aggregate deficit of $20,734,000 
in the corresponding period of 
last year. This represented an 
improvement in earnings of more 


|} than $66,000,000. 


For the first nine months of 
this year, the thirty companies 
had an aggregate net income, 
after charges, of $95,260,000, as 
compared with a net deficit of 
$16,906,000 in the similar 1932 
period. 

Ten passenger car and truck 
companies reported for the third 


| quarter a net income of $39,820,- 





J. ALEXANDER 


000, as against a deficit of $17,- 
819,000 a year ago and for the 
first nine months net earnings of 
$86,103,000, as against a deficit of 
$13,299,000 in the like period of 
last year. 

Twenty parts, accessory and 
equipment manufacturers in the 
third quarter of this year had a 
net income of $5,588,000, as 
against a net deficit of $2,915,000 
a year ago and in the first nine 
months of this year a net income 
of $9,157,000, contrasting with a 
net deficit of $3,607,000 in the 1932 
period. 

Among the passenger car and 
truck companies, the following 
showed improvement in earnings 
for the first nine months of this 


(Continued on Page 18) 


| tional 
| ruling made public today, are not 
|; exempt from the provisions of 
| the 
| their trade. 
| activities 
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iNew Ruling 
Ends Earlier 
Exemptions 


Dealer Held Not Trading 
In Loeal Area Because 
Of Seattered Sales 


By WILLIAM ULLMAN 
Washington, Nov. 10.—Motor 
vehicle retailers in towns of 2,500 
or less population, under a Na- 
Recovery Administration 


recently approved code for 
Inasmuch as their 
are not “confined to 
local areas” it is held that the 
President’s Executive Order of 
October 23 exempting certain em- 


| ployers in towns under 2,500 from 


code provisions does not apply 


| to motor vehicle retailers. 


The text of the ruling, issued 
by Blackwell Smith, associate 
counsel for the Administration, is 
as follows: 


“In accordance with the inter- 


| pretation issued by National Re- 
| covery 


Administrator Hugh S. 
Johnson on October 30, 1933, the 
President’s Executive Order of 
October 23, exempting from the 
provisions of approved codes cer- 
tain employers located in towns 
under 2,500 population, does not 
apply to the motor vehicle retail 
trade. The operations of a re- 
tailer of automobiles are not 
“confined to local areas” but 
ordinarily “extend over a rela- 
tively wide area and include a 
number of communities.” Per- 
sons engaged in selling motor ve- 
hicles at retail cannot therefore 
be considered as engaged in local 
retail trade within the meaning 
of the executive order. 

“It follows that employers en- 
gaged in the motor vehicle retail 
trade are bound by all the pro- 
visions of the code of fair com- 
petition for the motor vehicle re- 
tail trade regardless of the size 
of the town in which their place 
of business is located.” 


Order Tire Men 
To Return to 2 
Shifts ae 


gton Bureau) 
“10. — Tire 


(By telegra] from Wash 
Washington, Nov. 
fabric manufacturers who have 
been operating three forty-hour 
shifts weekly under a special ex- 
emption from NRA provisions 
granted by President Roosevelt 
will be forced next Monday to 
return to two shifts weekly. The 
original executive order has been 
terminated by a new decision 
from the White House. 
Companies principally affected 
by the ruling are the Firestone 
Tire & Rubber Co., Goodyear Tire 
& Rubber Co., United States Rub- 
ber Co., B. F. Goodrich Rubber 
Co., General Tire & Rubber Co., 
Fisk Tire & Rubber Co., and 
Dunlop Tire & Rubber Co. 


The code of fair competition 
(Continued on Page 15) 





Lu 
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First Packard 


On Its 34th Anniversary 


Detroit, Nov. 10.—Monday 
marked the thirty-fourth anni- | 
versary of Packard. As a cele-| 
bration of the event a big birth- 
day cake with thirty-four can- 
dles was presented to the first | 
Packard car which all summer | 
has been on exhibition in the| 
Travel and Transport Building | 
at A Century of Progress in Chi- 
cago. Miss Lillian Anderson, 
queen of the world’s fair, wielded 
the knife which cut the cake and 
a number of Packard and world’s 
fair officials did the eating for | 
the veteran car. | 

The first Packard was built in | 
the electrical fixture factory of | 
| 
| 
| 


the late J. W. and W. D. Packard | 
at Warren, Ohio. 
a result of a challenge. J. W. 
Packard, a mechanical genius, 
had purchased a number of 
horseless carriages in Europe. 
None satisfied him. He bought 
one in this country and it took 
twenty-four hours and nearly all | 
of his genius to drive it from 
Cleveland sixty miles to his home. 

After having driven his new} 
earriage a few days he thought 
he could see several ways in 
which it could be improved. He 
visited the manufacturer in 
Cleveland to offer suggestions. 
“If you think you’re so smart | 
why don’t you build a machine 
yourself,” said the nettled maker 
of the car. 

Packard took up the challenge 
and built the first Packard. It 


It was built as 


| 





| Detroit 


| merce Department. 
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Gets Cake 


was so successful that friends de- 
manded he build machines for 
them. Soon the Packards were 
in the business of manufacturing | 
horseless carriages. The com- 
pany moved to Detroit on April | 
10, 1903. It is now the oldest 
maker of fine cars in America 
and the second oldest American | 
automobile company. 

The first Packard had a single 
cylinder engine of nine _ horse- 





power. In it were originated 
many features now used in the} 
building of all automobiles. It is| 
maintained as a permanent} 
monument to J. W. Packard in| 
the rotunda of the James Ward | 
Packard engineering laboratory | 
at Lehigh University. Before be- | 
ing taken to the University from 
it demonstrated that it| 
could still run well by circling | 
the two and one-half mile speed- 
way at the Packard proving 


| grounds several times at a speed | 


of twenty miles an hour. 


Open Cars Preferred 

Washington, Nov. 9.—-Failure of 
American automobile manufac- 
turers to realize that the chief 
demand in India is for open-| 
model cars is costing them con- 
siderable business, according to 


| Trade Commissioner George C. 


Howard in a report to the Com- 
The situation 
is especially true in the case of | 
the small cars, he states. 


General Motors Oct. Sales | 
Best for Month Since ’29 


(Continued from Page 1) 


Motors units to dealers in the 
United States and Canada, plus 
overseas shipment during October 
reached 53,054 as against 10,924 
in October last year and 81,148 
during September. This makes 
the highest October shipments 
for the corporation since October 


1929. In the first ten months of the 
current year the sales to all out- | 
lets totaled 837,356 against 503,247 
in the same period last year. 

A table showing the compara- | 
tive standing during the past five 
years is as follows: 


SALES TO CONSUMERS IN UNITED STATES 


1933 
50,653 
42,280 
47,436 
71,599 
85,969 


January 
February 


August 

September 
October 

Ten months’ total 
November 
December 


510,060 


SALES TO DEALERS 
1933 
72,274 
50,212 
45,098 
74,242 
85,980 
99,956 
92,546 
84,504 
67,733 
41,982 
714,527 


January 
February 


August 

September 
October 

Ten months’ total 
November 
December 


472,859 


TO DEALERS IN U. S. AND 
5 OVERSEAS SHIPMENTS 

1932 

74,710 
62,850 
59,696 
78,359 
66,739 
62,561 
36,872 
30,419 
30,117 
10,924 
503,247 


TOTAL SALES 


1933 
82,117 
59,614 
58,018 
86,967 
98,205 

113,701 
106,918 
97,614 
81,148 
53,054 
$37,356 


January 
February 


September 
October 

Ten months’ total 
November 
December 


562,970 


1932 
47,942 
46,885 
48,717 
81,573 
63,500 
56,987 
32,849 
37,230 
34,694 
26,941 

477,221 
12,780 
19,992 


1932 
65,382 
52,539 
48,383 
69,029 
60,270 
46,148 
31,096 
24,151 
23,545 


426,353 


44,101 


53,942 


1931 
61,566 
68,976 

101,339 
135,663 
122,717 
103,303 

85,054 
69,876 
51,740 
49,042 

849,275 
34,673 
53,588 


1930 
74,167 
88,742 
123,781 
142,004 
131,817 
97,318 
80,147 
86,426 
75,805 
57,757 
957,964 
41,757 
57,989 


1929 
73,989 
110,148 
166,942 | 
173,201 
169,034 | 
154,437 | 
147,079 
151,722 
124,723 
114,408 
1,385,683 
68,893 
44,216 


937,537 1,057,710 1,498,792 


IN UNITED STATES 
1931 1930 
76,681 94,458 
80,373 110,904 
98,943 118,081 

132,629 132,365 

136,778 136,169 

100,270 87,595 
78,723 70,716 
62,667 70,140 
47,895 69,901 
21,305 

836,264 
23,716 
68,650 


1929 
95,441 
141,222 
176,510 
176,634 
175,878 | 
163,704 | 
157,111 
147,351 | 
127,220 | 
98,559 | 
1,459,625 | 
89,745 | 
86,482 | 
| 


5,810 
919,379 
48,155 
68,252 


1,035,660 1,535,852 | 
OANADA, PLUS | 
| 


2,405 


928,630 


1931 
89,349 
96,003 

119,195 
154,252 
153,730 
111,668 

87,449 
70,078 
58,122 
25,975 

965,821 
29,359 
79,529 


1930 
106,509 
126,196 
135,930 
150,661 
147,483 

97,440 

79,976 

85,610 

78,792 

28,253 

1,036,841 

57,257 

80,008 


1929 
127,580 | 
175,148 
220,391 
227,718 
220,277 
200,754 
189,428 
168,185 
146,483 
122,164 

1,797,128 

60,977 

40,222 


5,781 


1,074,709 


1,174,115 1,899,267 


Unit sales of Chevrolet, Pontiac, Oldsmobile, Buick, La Salle and 


Oadillac passenger and commercial 


cars are inchided in above figures 


James A. Grier (left), resident manager of the GM Building at the 


Century of Progress; Miss Miriam Nagle, the 10,000,000th visitor to the | 
GM Building, and R. F. Dawes, president of the World’s Fair. 


In the 


background is part of the Frigidaire exhibit at the Exposition. 


Wiethoff and | 
Jamerson Join | 


De Soto Staff 


Detroit, Nov. 10.—-Three new 
executive appointments were an- | 
nounced yesterday by L. G. Peed, | 
general sales 
manager, De 
Soto Motor 
Corp. They are 
as follows: 

F. L. Wiethoff, 
assistant to the 
general sales 
manager. 

H. Curby Jam- 
erson, director 
of advertising 
and sales pro- 
motion. 

Ross Williams, 
Plymouth supervisor for De Soto. 

Mr. Wiethoff, who has had long 


F. L. Wiethoff 


| experience in the automobile busi- 
| ness, was recently general sales 
manager of Rockne, and formerly 


| general 


Pontiac Sales 
through Oct. 


78% Over 1932 


Detroit, Nov. 10.—Pontiac retail 
sales for the present year through 
October have exceeded by 35,859 


|ears the deliveries recorded 


through the same ten months of 
1932, according to A. W. L. Gilpin, 
sales manager for the 
Pontiae Motor Co. 

During the last ten-day period 
of October sales were 98 per cent 


| greater than for the same period 
| of October last year, while the 
| total sales for October this year 
| were 111 per cent greater than 


for the same month in 1932. 

The total sales for the year 
through October represent an in- 
crease of seventy-eight per cent 
over the same period last year. 


Sales in Oct. 
For Buick Over 
the 1932 Level 


Detroit, Nov. 10.—Retail sales 
of Buick cars in the first ten 


| months of the year are reported 


H. C. Jamerson Ross Williams 


assistant to the sales manager of 
Willys-Overland. 

Mr. Jamerson comes to De Soto 
from the Aeolian Co. of New 
York. Previously, he was man- 
ager of the Los Angeles branch 
of Frigidiaire Co. He will have 
as his assistant T. G. McCormick, 
of the De Soto advertising staff. 

Ross Williams, who will take 
the post of Plymouth supervisor 
in the De Soto division, has been 
St. Louis district manager for De 
Soto. 

The appointment of Mr. Jamer- 
son as director of advertising and 
sales promotion will allow R. M. 
Rowland, who held that post in 
addition to that of assistant gen- 
eral sales manager, to devote his 
entire time to the latter position. 


De Soto ata 
Gain Holds Up 


Into November 


Detroit, Nov. 10.—Combined de- 
liveries of De Soto and Plymouth | 
cars by De Soto dealers for the 
week ending November 4 were 
2,455 units, an increase of 15% per 
cent over the previous week, L. G. 
Peed, general sales manager of | 
the De Soto Motor Corp., an- 
nounced today. 

Used car deliveries by De Soto 
dealers for the week came within 
nine cars of breaking all records, 
with a total of 3,081, a ten per} 
cent increase over the previous | 
week and three times as great as 
the same week of last year. 


| executive, 


| their respective staffs. 
| minimum wage of forty cents per | 


by W. F. Hufstader, general sales 
manager, at 41,279 units. 

“Our October sales volume,” 
says Mr. Hufstader, “slightly ex- 


| ceeded that for the same month 


last year and the third ten-day 
period in the month was 
ahead of 1932. 


“Registration figures for Octo- | 
ber are not fully available, but the | 


Polk tabulation for September 
shows that 3,765 Buicks were reg- 
istered, compared with 2,453 in 
the same month a year ago. 


Heard in 20 Min. 


Washington, Nov. 10.—The pub- 
lic hearing on the proposed code 
of fair competition for the gear 
manufacturing industry, held No- 
vember 8, was concluded in twenty 


minutes with the understanding | 


that the code committee would 
meet with the labor consumer 
and other advisers later in an 
effort to quickly compose any 


| differences which may exist. 


The code was formally presented 
by H. H. Kerr, representing the 
American Gear 
Assn. Mr. Kerr presented several 
minor amendments. 


. . | 
The code provides for a maxi- | 
mum work week of forty hours, | 


with the usual exceptions covering 
administrative, 
visory and technical employes and 
A basic 


hour is proposed, with differentials 
for learners, etc. 


from $15 per week in cities of 
more than 500,000 population down 
to $12 per week in communities 
under 2,500 


| “until 





| formal 


Manufacturers’ | 
'Canadian Sales Continue 





super- | 


The minimum | 
proposed for office workers ranges | 


Nash Shut Down 
May Cause Delay 
In New Models 


(By telegraph from Kenosha) 

Kenosha, Nov. 10.—The Nash 
Motors Co. plant of Kenosha 
closed its doors to 3,000 employes 
here at three o’clock Thursday 
afternoon, pending a_ settlement 
of a dispute over wages that arose 
Thursday morning when approxi- 
mately 100 workers in three de- 
partments in the final assembly 
lines walked out as a protest to a 
reduction in pay. 

C. W. Nash, chairman of the 
board, announced that the com- 
pany would continue to be closed 
further notice.” 

The wage dispute arose after 
the company union had asked for 


|a change in production scales to 


provide pay for piece-work rather 


| than day-work. The change was 
|made by the company on Wed- 


nesday, but Thursday morning 
the workmen protested that un- 
der the new schedule the wages 
were reduced from ten to fifteen 
per cent. 

The statement of C. W. Nash 
was made that in some instances 
piece- work provided increases 
rather than reductions, and when 
he learned of the troubles in the 
assembly departments he went to 
the men personally, asking them 
to work under the new plan to 
give it a satisfactory test. The 
men refused, however, and the 
company then announced that in- 
asmuch as all departments de- 
pended on the moving of the 
assembly lines, the entire factory 
would be closed down. 

Only the office force was re- 
tained. 

A mass meeting of workers 
held Thursday night sent a tele- 
gram to the National Labor Board 
in Washington asking a repre- 
sentative for a conference with 
union and company officials in 
the hope of securing a peaceful 
settlement of wage dispute. A 
demand made by the 
United Automobile Workers, af- 
filiated with A. F. of L., for 
recognition by the company was 
not answered by the company 
early today. The union has 
threatened to cite Nash for viola- 
tion of the NRA agreement if the 
company refuses recognition. 
Picketing of the plant from mid- 
night to daylight Friday was en- 
gaged in by 1,500 workers. No 
violence or disturbance took 
place. 


Dodge Dealers 


also | 


Continue Gain 
In Deliveries 


Detroit, Nov. 10.—The Dodge 
sales tabulation released by A. 


| vanDerZee, general sales manager, 
| the week ended Nov. 


Gear Makers’ Code | 


4, shows de- 
liveries by dealers of 5104 passen- 
ger cars and trucks, as compared 
with 4994 in the preceding week. 
The figures denote an increase of 
11.1 per cent over the preceding 
week and a gain of 840 per cent 
over the corresponding week of 
1932. 

Dodge dealers’ retail deliveries 
for the year, till Nov. 4, are given 
as totaling 163,831, as against 61,- 
793 last year—the gain being 
165.1 per cent. The _ relatively 
heaviest increase was registered 
for Dodge passenger cars, which 


| increased 229.1 per cent, followed 


by Dodge trucks, increasing 169.2 
per cent and Plymouth sales by 
Dodge dealers, 114.9 per cent. 


To Beat Year-old Marks 

Montreal, Nov. 10.—-For the third 
successive month sales of auto- 
mobiles show an increase over the 
corresponding month of last year, 
says a report issued by the Do- 
minion Bureau of Statistics. Sales 
of passenger cars in September 
showed a 22.7 per cent increase 
over the same month last year, 
while in trucks and buses an im- 
provement of 3.5 per cent was 
shown in comparing the two 
months. 
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Farm Revolt Intensifies Menace of 


New Tax Raids Upon Motordom 


0 


May Rob Proposals for Blending Aleohol With Gaso- Pontiac Names 
line of That Calm Consideration Which 
Has Blocked Enactment Before 


By WILLIAM ULLMAN 


Washington, Nov. 


10.—The 


Nation’s farmers have 


risen in their wrath to demand surcease from economic 
woes that seem beyond the healing touch of man’s wisdom. 
The Nation’s chosen representatives have begun to drift 
back into the National Capitol for the session of Con- 
gress which opens on January 3. 

In that combination of circumstances lies the prospect 
that the purse of motordom will be raided for an ad- 


ditional tens of millions of dol-6 


lars in the form of a tax that 
not only is inequitable but in- 
iquitous. 

This strong possibility” inheres 
in the certainty that the pro- 
posal to compel the blending of 
alcohol with gasoline in order 
to create a new market for farm 
surplus crops will make a new 
appearance in the halls of Con- 
gress. 


Twice that proposal has | 


been made in Congress and twice | 


it has been rejected. The case 
was decided on those two occa- 
sions strictly on its merits, but 
there are many who hold grave 
doubts that such dispassionate 
judgment will be possible again 
in the face of the farmer’s pas- 
sionate demand for relief and 
the political hysteria which it 
has aroused. 

Nor is the danger of the situa- 
tion limited entirely to the pos- 
sible action of the national legis- 
lature for proposed laws making 
compulsory the blending of the 
two substances in the form of a 
motor fuel are certain to be pre- 


sented in several State legis- 
latures. 
Whatever name it may be 


called, the proposal to compel the 
use of alcohol made from sur- 
plus corn is described by its 
opponents as a tax upon the Na- 
tion’s car owners; a levy against 
one class designed to _ benefit 
another. 
depends’ altogether upon 
volume of alcohol which the law 
might specify as necessary to 
blend with gasoline to produce a 
gallon of the composite fuel. If 
the amount specified is ten per 
cent, it is estimated that the cost 
per gallon to the motorists will 
be increased three cents, in other 
words, it will mean the equiva- 
lent of a further three cent tax 
on a gallon of motor fuel, making 


the total weighted tax—Federal 
and State--slightly more than 


eight cents per gallon. 

The aggregate cost of this pro- 
cedure to the car owners of the 
country has been estimated at 
approximately $475,000,000 yearly. 


This, however, is not the only | 


form the burden would assume. 
The composite fuel shows a defi- 
ciency of some 6.5 per cent in 
mileage yield per gallon as com- 
pared with gasoline unblended 
with alcohol. The additional fuel 
which the motorist will be re- 
quired to buy will cost another 
$125,000,000 to $150,000,000 yearly, 
making the total annual assess- 
ment more than $600,000,000. 

These are not mere figures de- 
rived from the application of 
some mathematical formula, but 
rather the product of precise 
tests in which such dispassion- 
ate scientific agencies as _ the 
United States Bureau of Stand- 
ards has participated. The con- 
clusion drawn from these un- 
biased research studies is that 
the car owners of the country, in 
event such legislation is enacted, 
will be called upon to pay an ad- 
ditional sum of $600,000,000 yearly 
for an inferior product. 


The bill in the national legis- 


lature seems destined to have) 


administration support to the ex- 
tent that Secretary of Agricul- 
ture Wallace already has _ re- 
vealed his sympathy for it. What 
that means is difficult to estimate 
in a total situation which is re- 


garded as holding for motordom | 


one of the most serious 


tax | 


The amount of the tax) 
the | 





threats in recent years—-years 
that have been filled with a series 
of tax disasters. 

Motordom, too, it would seem 
had better become passionate in 
its demands tor reuetr. 


New Record Set 
With Chrysler- 
Plymouth Sales 


Detroit, Nov. 10.—-Retail deliv- 
eries of Plymouth cars by Chrys- 
ler dealers set a new all-time 
high in the week ending Nov. 4, 
according to figures released by 
J. W. Frazer, general sales man- 
ager of the Chrysler Sales Corp. 
During the week 3,181 Plymouths 
were placed in the hands of own- 
ers by Chrysler dealers. The pre- 
vious record was 2,922, reached 
in the week of September 30. In 
the week of Nov. 4, 553 Chryslers 
were delivered, making a total of 
3,734 units for the dealer organi- 
zation. This is the second high- 
est total of combined Plymouth 
and Chrysler deliveries attained 


| during the year, being exceeded 
|} only by the 3,758 units reported 


for the week ending July 1. 

This advance in deliveries at a 
time when the general trend of the 
sales curves of the industry in pre- 
vious years has been downward is 
interpreted by Chrysler sales cor- 
poration officials as an indication 
that all previous conceptions of 
“seasonal peaks” must be dis- 
carded and that in future a much 
flatter curve may be expected. 

As compared to the previous 
week, the figures for November 4 
show an increase of 16.4 per cent 
in Chrysler deliveries, of 41.3 per 
cent in Plymouth deliveries by 
Chrysler dealers and of 37 per cent 
for the combined lines. Even more 
startling is the comparison of this 
week with the corresponding week 
of last year. Chrysler deliveries 
total three and a half times those 
of the week of November 5, 1932, 


Plymouth deliveries by Chrysler 
dealers are nearly 14 times as 
great and the combined total 
nearly nine and a half times as 
great. 


Total deliveries by Chrysler deal- 
ers (Chrysler and Plymouths) for 
1933 to date show an increase of 
87.6 per cent over the correspond- 
ing 44 weeks of last year and are 
64.1 per cent in excess of the rec- 
ord for the entire calendar year 
of 1932. 


| NBMA Announces 


Ruling Procedure 
New York, Nov. 10.— Having 
set up the code authority as pro- 
vided in the code of fair com- 
petition for the electric storage 
and 
try, this body held its first of- 
ficial meeting Nov. 1, 2 and 3 at 
the Sherman hotel, Chicago. 
Battery dealers are urged to 
send to the code authority, in 
care of the association headquar- 
ters, 7 East 44th St.. New York 
City. any complaints or reported 
violations of the code. 
for interpretation of the various 


provisions of the code will receive | 


the prompt attention of the code 
authority. 


wet primary battery indus- | 


Requests | 


New Managers 
Detroit, Nov. 10.—Appointment 
of V. L. Murray as home office 
regional manager for the Pontiac 
Motor Co. is 


announced by 
A. W. L. Gilpin, 





general sales 
manager. Mr. 
Murray will 
make his head- 
quarters in the 
General Motor: 
building He 
comes to the 
Pontiac organ- 
ization from 
Ws ee Murray Chevrolet where 
he had risen 


successively from sales promotion 
manager at Louisville, to city 
sales manager at Cincinnati and 
finally to zone manager at Louis- 
ville. The Pontiac home office 
region includes all of the lower 
peninsula of Michigan and part 
of the upper peninsula, Ohio, 
nearly all of Indiana, New York, 


the west half of Pennsylvania, 
West Virginia and part of Vir- 
ginia. 


Three other in addition to Mur- 
ray are H. J. C. Miller, regional 
York; O. 


manager at New L. 





Prd 


Oo. L. Arnold V. A. Davison 


Arnold, Chicago and H. C. Gil- 
lespie, Sr., at Memphis. 
Executive personnel for Pon- 
tiac’s Detroit zone, which forms 
part of the home office region, 





also is announced by Gilpin. It 
includes the following: V. A. 
Davison, zone manager; S. D. 


Braden, assistant zone manager; 
B. A. Holbel, office manager; H. 
L. Christenson, business manage- 
ment manager; B. L. Mosher, car 
distributor; D. B. Short, sales pro- 


motion manager. 
Mr. Davison formerly served 


we 
fa J 





H. C. Gillespie H. J. C. Miller 


abroad with General Motors Ex- 
port, later was a field observer 
on the staff of R. H. Grant, came 
to Detroit as assistant zone man- 
ager for the former Buick-Olds- 
Pontiac Sales Co. and had worked 
only a few weeks as St. Louis 
zone manager for the same or- 
ganization before being given his 
latest assignment. 
Get Walker Account 

Detroit, Nov. 10.—Hiram 
Walker & Sons Inc., the American 
subsidiary of Hiram Walker & 
Sons Ltd., has placed its adver- 
tising account with the Campbell- 
Ewald Company. In anticipation 
of the repeal of the eighteenth 
amendment, a $4,000,000 American 
plant is being constructed at 
Peoria, Ill. 


Messerly Joins Fruehauf 

Detroit, Nov. 10.—The appoint- 
ment of William F. Messerly as 
manager of the New York branch 
has just been announced by G. W. 
Chamberlin, vice-president and 
sales director of the Fruehauf 
Trailer Co. 





Telling Wha 


SECD . 





t—and How! 


26.3% of ALL THREE 


yen 


H. G. MOOCK POINTS OUT SOME FACTS 
In tribute to the salesman, the Plymouth corporation gave a breakfast 
at the Detroit Statler Wednesday for salesmen and dealers in the 
Detroit area. B. E. Hutchinson, chairman of the board, and H. G. 
Moock, general sales manager, were speakers, and complimented the 
guests on their success in raising Plymouth to second place in Wayne 
county last month. L. G. Peed, general sales manager, De Soto Motor 


Corp., also spoke. 


Officials present included J. B. Wagstaff, director 


of advertising and sales promotion. 


Sept. Motor Car F inancing 


Eclipses Any Month of °32 


Washington, Nov. 10.—-Whole- 
sale and retail financing of motor 
vehicles dipped downward in Sep- 
tember in response to seasonal 
influences, but both remained far 
above the level of the same month 
in 1933, Federal figures revealed 
today. Off $18,000,000 from the 
total attained in August, whole- 
sale financing stood at $52,234,145, 
which compares extremely favor- 
ably with the $18,676,535 mark 
established in September, 1932. 

The decline in retail financing 
was considerably less as com- 
pared with August—from $74,283,- 
295 to $65,157,519—but the month 
was far ahead of the figure of 
$38,837,225 in September a year 
ago. 

The number of cars 
at retail during the month was 


182,881 as against a total of 209,-| 
But, going | 


To Eliminate 


501 during August. 


45 States Act 


financed | 


back to September of last year, 
the record set in 1933 represents a 
tremendous improvement with an 
in the number of cars 


increase 

from 111,189 to the level! of 182,- 
881 previously mentioned. In 
fact, neither in the number of 


cars financed nor the total dollar 
volume in either wholesale or re- 
tail classification, did the entire 
year, 1932, produce a month equal 
to September of this year. 


at retail 


New cars financed 
during September totaled 80,658 


as compared with 94,303 in Au- 
gust, with the dollar volume for 
the two months comparing $42,- 
012,778 to $48,681,241. Used cars 
financed dropped from 111,020 in 
August to 98,418 in September, 





with the shrinkage in dollar 
| volume from $24,229,062 to $21,- 
876,807. 


Causes Of Street Accidents 





New York, Nov. 10.-Forty-five 
states have already taken advan- 
tage of provisions in the Public 
Works Act for the construction 
of street traffic facilities by re- 
serving funds for such projects, 
according to Paul G. Hoffman, 
member of the Street Traffic 
Committee, National Automobile 
Chamber of Commerce and presi- 
dent of Studebaker Sales Corp. 

“The Public Works Act pro- 
vided that not less than twenty- 
five per cent of funds available 
for streets and highways should 
be spent on extensions of main 
highways through municipalities,” 
says Mr. Hoffman. 

“To date, the average tenta- 
tively set aside for such projects 
amounts to about twenty-nine per 
cent of the total, or probably 
$120,000,000. State anticipation of 
urban traffic needs varies from a 
minimum of eleven per cent in 
Nevada and fifteen per cent in 
Arizona, to sixty-three per cent 
in Massachusetts. Other states 
above the average in setting aside 
funds for urban traffic improve- 


ment are West Virginia, thirty 
per cent; Washington, thirty-one 
per cent; Ohio, thirty per cent: 
Minnesota, thirty-two per cent; 
New York, thirty-five per cent; 
Michigan, thirty-five per cent; | 


Illinois, thirty-nine per cent; In- 
diana, forty-eight per cent, and 
New Jersey, fifty-one per cent. 
“While these funds may be 
spent only for construction, this 
would permit surface improve- 
ment, street widening, construc- 
tion of through streets, by-passes, 
parkways, and the creation of 
other traffic facilities, as well as 
allowing for grade-crossing elimi- 
nation. Maintenance of facilities 


built with these funds is required 
of the municipality. 

“To date, according to records 
of the U. S. Bureau of Public 
2oads, more than 750 projects 
have been approved while more 
than 300 are actually under con- 
struction. 

“The high percentage of funds 
allocated to this work by the 
industrial states should have de- 
cidedly beneficial results in the 
facilitation of traffic and the re- 
duction of accidents. 

“Thus, our cities are enabled to 
strike at one of the basic causes 
of motor vehicle accidents—that 
is, inadequate facilities which in- 
clude the continuance of unneces- 
sary hazards or obstructions to 
traffic. 

“Then too, the use of these 
funds for urban traffic facilities 
creates employment where it is 
badly needed. 

“Since under the terms of the 
grants, no funds are required of 
the municipality beyond a guar- 
antee of maintenance, the re- 
sponsibility for failure to correct 
bad traffic conditions is squarely 
up to each city.” 


Tractor Market Gains 


Washington, Nov. 10..-The out- 
look for the sale of American 
tractors in Australia has shown @ 
decided improvement recently, ac- 
cording to Trade Commissioner 
E. C. Squire, Sidney. Deprecia- 
tion of the American dollar and 
the disappearance of the “back- 
| to-the-horse” movement are the 
| factors chiefly responsible for this 
| development, the report shows. 


ee ee 
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SATURDAY, NOVEMBER 11, 1933  _ 


Is Ford Show a Lesson? 


Wwe HAVE been wondering if the management of the 
National Automobile Shows have taken recognizance 
of the rather amazing attendance at the recent Ford Ex- 
hibition here in Detroit. That the “free gate” was a large 
contributing factor in the totals through the turn-stiles 
no one would deny, so it is interesting to put down some 
figures and make some conjectures as to the possible at- 
tendance had an attendance charge been made. 


We worked it out this way: If a minimum charge of 
ten cents had been made, we guess that the attendance 
would have been cut in half or about 500,000, with a gross 
of $50,000 for Mr. Ford. If the price had been twenty- | 
five cents we guess another cut in half, or 250,000, gross- 
ing $62,500. And if the admission price had been fifty 
cents, as the national shows have charged, the most| 
optimistic of our guessers would not give the show an| 
attendance of more than 100,000, with a gate of $50,000. 





The facts were that the Ford show was crowded with 
people every hour it was open. There was nothing spec- 
tacular to draw this mass of people. It was just a good, 
well-balanced and well-displayed show of a single auto- 
mobile manufacturer and the component parts of his 
product. The public came, went home, told the folks that 
it was well worth the time and that the gate was free! 
What happened is history. It ought to be at least food 
for thought at the national shows directors’ meeting. 


Any good automobile sales or advertising manager will 
tell you that you can’t pick the buyers in a crowd. Mil- 
lions are spent in newspapers which go to the same crowd 
who poured into Mr. Ford’s free show. The more people 
we can show the 1934 models to, the more cars we are 
going to sell. Some pretty conclusive evidence which has | 
come to us during the past year indicates that the big | 
crowd today goes where they can see the biggest show 
for the least money. Maybe that’s worth thinking about! 


Right In Step! 


E RECEIVED the cartoon reproduced on this page 
from the Fruehauf Trailer Co. with the following 


W 


observations by that company: 


“Charges and counter-charges between motor- 
ized and rail transportation are now, with the 
pushing of the St. Lawrence seaway project, aug- 
mented by spirited discussions between rail and 
water transport systems. 

“The discriminatory taxes and operating limit- 
ations which have been placed on all transport 
systems as a result, are simply limiting the na- 
tural efficiency of each, with consequent higher 
transportation costs to the general public. 

“The accompanying cartoon, bearing directly 
on the subject, illustrates the fact that there is 
work for all—and that co-operation is the key- 
note of a return to prosperity.” 


We are happy to reproduce both the cartoon and the 
comment as we feel that both are in step with needs and 
the spirit of the times. 


By Cliff Knoble 


Tt oe NO denying the 
strength of the feminine influ- 
|} ence. Watch how the new models 
will feature the Mae West curve. 


Ba * 


THINGS we never saw in an 
automobile advertisement: “Foot- 
note by the copy writer: This ad 
was a hummer before the old 
man got at it with his blue pencil 
and took all the kick out of it. 
Some executives would feel con- 
strained to change the ten com- 
mandments.” 

* a * 
Jailhouse Jingles 
I never thought I’d be arrested, 
Merely because I had requested, 
An officer to soak his head. 
I never thought. Is my face red! 
* * * 


THE COST of government 
seems to consist principally of the 
cost of collecting the money to 
| pay the cost of collecting the 
| money to pay the cost of govern- 
ing. 


* 





x 4 ‘* 
Daffy Definition 
Body Designer—A descriptive 


title applied to the fellow who in- 
vented the corset. 


* +A * 


THE ONLY dishonorable cal- 
louses we know of are those that 
toughen a man’s conscience. 


* * * 


THE EASY payment payers 
might take heart and gain wis- 
dom from the example and suc- 
cess of our debtor nations. 


* * * 


Queer Queries 


Dear C.K.—Is it true that the 
new cars will be so advanced 
that they will obsolete all present 
models?—Gullible Gus. 

Dear Gullible Gus: They always 
have. (See manufacturers’ an- 
nouncements, January, 1933, 1932, 
1931, 1930, 1929, 1928, etc. ,etc., ete. 


* *” * 


SEVERAL YEARS AGO, a cer- 
tain manufacturer announced a 
high compression cylinder head, 
styled the Silver Dome; later in- 
troduced their famous Red Head; 
and now announces an aluminum 
head. Brother, that’ head work! 


* * * 


Sidelights 


While noting the political lu- 
minaries who sprang from the 
automotive industry, let us not 
overlook Bob Crooker, advertis- 
ing manager of Chevrolet. Bob 
filled the high office of Mayor of 
Pleasant Ridge, Michigan, with 
dignity and distinction, and it is 
currently believed that he might 
have retained the office indefi- 
nitely had he not been the recipi- 
ent of frequent requests for relief 
from the speeding fraternity, 
among whom Bob unfortunately 
possessed an incredible popu- 
larity. 

ok * * 

THERE MIGHT BE substance 
for thought in the fact that you 
| seldom hear a man exulting over 
| the merits of his preferred brand 
| of gasoline. 
| * * * 

Another thing that makes Gen. 
Hugh Johnson’s job a tough one, 
|is that so many people are less 
interested in the Blue Eagle than 
the Old Crow. And that goes 
for you automobile men, too. 


* * & 


Our enterprising Fruehauf friend 

Proclaims the words, “It pays to 
serve,” 

Since trailers 
through “pull” 

We don’t see how they have the 
nerve, 


must advance 


* * * 


A MAN’S honesty can always 
be determined by checking his 
| description of the car he wants 
to trade in. 


Let Each Form of Transportation Serve Where it is 
Most Efficient — and Most Economical. 


He Profits Most Who Serves Best! 


Courtesy Fruehauf Trailer Co. 





in This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Speedometer Ruling 


In your issue of November 4, 
on page 15, where you are inter- 
preting the different parts of the 
Motor Vehicle Retail Trade Code, 
you ask the question, “Does a 
speedometer requirement apply 
to used cars?” Answer, “No.” 

Interpretation made, as we un- 
derstand it, direct from Washing- 
ton is that there is to be no tam- 
pering or turning back of speed- 
ometers on used cars, or discon- 
necting of speedometers on used 
cars. 

This is really a vital question 
on used cars and would appreci- 
ate, after further investigation, 
your advising whether or not you 
find that you are correct, or if 
our understanding is correct.— 
F. G. Loehmann, president Loeh- 
mann-Chevrolet Co., Inc., Water- 
bury, Conn. 

Editor’s Note.—Section 8, Chap- 
ter B, Article 4, of the code is 
interpreted to apply only to new 
cars or to cars that have never 
been sold to a private owner. It 
bars tampering with the speed- 
ometers of cars driven from the 
factory or used as demonstrators 
or official cars and prevents the 
dealer from setting the speed- 
ometers of such cars at zero and 
representing them to the buyer 
as new cars which never have 
been driven. The clause was in- 
serted in the code by the Con- 
sumers Board and was not in- 
tended to apply to used cars, 
according to the interpretation 
placed on it at present. 


The Idea Lingers 

With all these codes going into 
effect, the thought occurs, “after 
the codes, what?” 

No one is going to argue the 
point that the code he works 
under is a good one, but what will 
happen to him when the code has 
run its measured course? 

It is my opinion and the opinion 
of those with whom I have asso- 


ciated, that the full benefit of the 
codes will not be felt while they 
are still in existence. We believe 
that the “fair play” idea the busi- 
ness man will get (even though 
it had to be legislated into him), 
will be present after the code has 
expired. 

We are approaching the point 
where we realize the fellow next 
door is in the same boat we are 
and we aren’t quite so anxious to 
tip his boat over. 

J. W. G., New Orleans. 


ennegs Word in 
edgewise” 


By the Publisher 


THERE HAS BEEN a rather 
insistant demand lately for a 
club rate on more than one copy 
of ADN intended for the same 
place of business. One copy 
routed even through a small plant 
or dealership loses much of its 
news value and where the “one- 
and-only” awaits the return of 
the boss before it reaches the 
sales manager, the case is hope- 
less. 

To correct this immediately we 
propose a rate of ten dollars per 
year for two copies with addi- 
tional yearly subscriptions at five 
dollars each, when paid for by 
the same subscriber. 

It is not necessary that the two 
or more copies go to the same 
address, our only requirement is 
that they be paid for by the same 
subscriber. In other words, addi- 
tional subscriptions may be placed 
for branch stores or sales rooms, 
or other individuals no matter 
where located in the United 
States, at the five-dollar rate. 

* ca * 


THIS OFFER applies not only 
to new subscribers, but may be 
applied by any present subscriber 


(Continued on Page 15) 











An important feature of these 
models is that more load is 
thrown on the front axle, so that 
better weight distribution on tires 
is obtained. This result is gained 
by placing the engine in a re- 
cessed dash, allowing the cab and 
body to be placed farther for- 
ward. The 701 standard model 
carries 7.00/20 balloon tires, single 
front and rear; the 702 has 7.00/ 
20 single front and dual rear. 
Larger sizes may be had on each 
model. 

The L-head engine, six cylinders, 
has 35/16 inch bore by 45/8 inch 
stroke, displacement is 240. The 
horse power rating is 75. Full 
pressure lubrication to main bear- 
ings, connecting rod bearings and 
wrist pin bearings is provided. 
The piston pin floats in both pis- 
ton and connecting rod. A special 
pump intake, together with an 
oil filter, is used to insure clean 
oil. The crankcase and cylinder 
block are cast integral. White 
“Stellite” screwed-in exhaust valve 


seats are fitted. Plated cast iron | 


pistons are_ standard. Steel- 
backed bearings are used in main 
and connecting rod bearings. The 
alloy steel crankshaft is counter- 
weighted and fitted with a vibra- 
tion damper. The water pump, 
fan and generator are driven by 
a double triangular belt; the oil 
pump and distributor are driven 
from a gear on the camshaft. 
The clutch is single dry plate, 
with automatic adjustment and 
ball bearing throw-out. A four- 
speed transmission is used with 
heat treated and case hardened 
gears; a power take-off opening 
is provided for dump and winch 
work, etc. Transmission ratios 
are: First, 6.4 to 1; second, 3.0 to 
1; third, 1.7 to 1; fourth, direct. 
The rear axle is full floating, 
with straddle mounted pinion, 
and three ratios: 5.1, 5.88, or 6.86. 
The axle housing is cast in one 
piece, with pressed-in steel tubes, 
and tapered roller wheel bearings. 
The service brakes are four- 
wheel hydraulic, with reaction 
booster system. The emergency 
brake is mounted at the rear of 
the transmission. 
The frame has a section of 7 


inches by 225/32 by 7/32, and is | 


heat treated for the longer wheel- 
base. Cross members are full 
depth and gusseted. 
versal joints are of the needle 
bearing design, with a two-iointed 
shaft for the longer wheelbase. 
The 21% gallon gasoline tank is 
carried under the driver’s seat. 
A mechanical fuel pump is oper- 
ated from the engine. 


Particular attention has been | 


paid to driver comfort by fur- 


nishing a 60 inch cab with more | 


than the usual distance allowed 
for the driver from dash to back 
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New White Sixes Offered 


In Lower Price Bracket 


(Continued from Page 1) 


column are adjustable to three 
positions. The dash floor boards 
and toe boards are_ insulated 
against heat, and ventilation is 
worked out to maintain comfort- 
able conditions during hot weather 
operation. 

Springs are semi-elliptical with 
double wrapped eyes front and 
rear, and with helper springs on 
both models. Standard wheels 
are cast steel spoke type, with 
disc wheels optional at extra 
cost. A spare tire carrier is pro- 
vided at the rear of the frame. 

The radiator has a chrome 
plated stamped shell and high 
efficiency tubular core with pro- 
vision for mounting an automat- 
ically operated winter front be- 
hind the grill. A single spring 
bar bumper is used. 


Arrange Offices 
To House Sales 


Force of Pontiac 


Pontiac, Nov. 10. Fitting up 
of a portion of the interior of 
the foundry building of the Pon- 
tiac Motor Co. plant here for use 
as offices for the sales depart- 
ment is nearly completed, H. J. 
Klingler, new. general manager 
of the company, hopes to have 
the sales forces moved from De- 
troit to Pontiac within two weeks. 
The foundry building has been 
unusued many months, since 
work of casting was consolidated 
by General Motors in the grey 
iron foundry at Saginaw. The 
administration building now be- 
ing used, which formerly was the 
old personnel building, is too 
small to house the sales force. 
The old Oakland Motor Co. ad- 
ministration building, on Oak- 
land avenue, is adequate but is 
too far from the plant, officials 
say. 

The Pontiac Council of Clubs 
has arranged a welcome dinner 
for Mr. Klingler for Nov. 16. 
Other executives and new of- 
ficials of the company have also 
been invited to attend. 


‘Plasterer and Goosen 
The uni-| 


On Staff at Olds 


Lansing, Nov. 10.—C. L. Mc- 
Cuen, general manager of Olds 
Motor Works, announces the ap- 
pointment of A. E. Goosen as 
purchasing agent and K. C. Plas- 
terer as chief inspector. 

Mr. Goosen has been associated 
with the Olds Motor Works in 
the purchasing department since 
1922. 

Mr. Plasterer has been in Gen- 


of cab. Driver seat and steering |eral Motor’s employ since 1927. 


Six Cylinders, 75 Horse 








COMPACT ENGINE FEATURES NEW WHITES 
Among the interesting details of the new White six engine shown 
are the crankshaft vibration damper, the double belt-drive for fan, 
water pump and generator; the down-draft carburetor fed by me- 
chanical fuel pump, and the efficient manifold design. 





In New Price Class 





Because the dash of the new White six-cylinder trucks, in the $1000- 
$1200 price bracket, is recessed around the rear of the engine block, 
the cab, body and load lie farther forward, placing a greater 
proportion of the weight on the front axle. 


Railroads Reduce Rates 


In Truck Competition 
Lincoln, Nov. 10.—The Burling- 
ton, Missouri Pacific, Rock Island 
and Northwestern railroads have 
reduced their freight rates in Ne- 





braska to meet truck competi- | 
tion and will inaugurate pick-up 
and delivery service similar to 
that which the Union Pacific has 
offered in Nebraska through its 


5 


APEM Charter 
To Provide for 
40-Hour Week 


(Continued from Page 1) 
last night by President Roosevelt, 
provides a maximum work-week 
of forty hours and sets up a mini- 
mum wage scale of forty cents 
an hour for male employes and 





| thirty-five cents an hour for fe- 


male workers. The single excep- 
tion to this wage standard is the 
geographic one which provides a 
minimum of not less than 87% per 
cent of the fixed scale for work- 
ers in plants located in North 
Carolina, South Carolina, Georgia, 
Florida, Alabama, Mississippi, 
Louisiana, Arkansas and Ten- 
nessee. 

The code will result in the res- 
toration of employment in the 
industry to 96 per cent of the 
number employed in 1928, accord- 
ing to NRA tabulations. The in- 
crease in weekly payroll, previ- 
ously mentioned, represents a 


gain of 70 per cent over the 
| average set by the industry dur- 
| ing the first half of this year. 





buses, but will be done hereafter 
by the railroad company. 


Aimed at 
Perfection 





1 


Jerre, Wa) eel 
ee ars 





Tue staunch dependability and unvarying 
quality of Timken and Wisconsin Axles are 
a natural outgrowth of our extraordinary 
manufacturing facilities plus a sincere deter- 
mination to produce only the best axles that 


can possibly be made. 


Timken Front Axles, Timken Worm Drive, 


bevel gear drive and top-mounted double- 





reduction rear axles, and Wisconsin front- 
mounted double-reduction driving axles form 
a complete line that enables operators in every 
field to enjoy the matchless axle service that 
has made Timken and Wisconsin the standard 


of excellence for automotive vehicles. 


No claim we can make for these axles is as 


convincing as their performance in your 


vehicles will be. 


THE TIMKEN-DETROIT AXLE CO. 
Detroit, Michigan 


THE WISCONSIN AXLE CO. 
Oshkosh, Wisconsin 


| SONG 
| z 5@: AXLES 
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has been the factor that counted | 
most. 

Not only General Motors, but 
others like Chrysler, Nash, Ben- 
dix, Firestone have done their 
bit. Chrysler has been particu- 
larly prominent with a building 
that caught the public fancy. | 
Estimates made are that in the| 
first three months of the fair | 
Chrysler got forty per cent of the 
general attendance. Then came | 
a happy inspiration. Taking a 
leaf from the Roosevelt book— | 
“Action, Action Now,” Chrysler 
put in a sand pit which has been 
used to prove the stamina of 
Chrysler products. Cars were de- 
liberately made to turn turtle and 
this sort of a Roman holiday 
drew the crowds. They came to 
see smashups, but they were 
fooled—the cars always bobbed up 
smiling. But this theatrical touch 
was reflected in the attendance. 
Since the introduction of this 
novelty, it is reported that the 
Chrysler attendance jumped to 
fifty per cent of the general gate. 


* * * 


IN ADDITION Chrysler had a| 
demonstrating track and I’m told 
that more than 100,000 demon- 
strations were given during the | 
life of the fair. Figuring three 
to a car, this means around 300,- 
000 who were given rides. Did it | 
pay? Well, Chrysler officials say | 
that more than 1,000 Chryslers, | 
Dodges, De Sotos and Plymouths 
were sold at the exhibit. 

* * * 


IN THESE DAYS of unusual 
advertising broadsides, one can- 
not help but admire the ash | 
presentation as made this week 
under the direction of Frank 
Babcock, advertising manager. In | 
the Saturday Evening Post in 
particular did his strategy show | 
to the best advantage—it was a} 
clever demonstration of the use- 
fulness of the so-called tickler 
advertising. 

Nash had only one full page in 
the Post but it was one of the | 
S. E. P.’s best show windows— | 
page three. Sprinkled through | 
the book there were tickler ads. 
Four of them, each a quarter | 
page, all directing attention to 
page three. And there was noth- 
ing bromidic about the ticklers, | 
either. Each was a clever car- 
toon, done by Wayne Colvin and | 
showing the master mind of 
Harry Mitchell. The idea must | 
have been an attention-getter. 

* * * 





FRANK WIETHOFF is back | 
in the family again and his join- | 
ing De Soto as assistant to the 
general manager marks the re- | 
union of two executives who are 
old bed fellows. In the palmy 
days of Willys-Overland, when 
Roy Peed was its dynamic sales 
manager, Wiethoff was his assis- 
tant. Then Roy was drafted by 
Joe Fields for De Soto; Wiethoff 
stayed on with Willys-Overland 
until George Graham set up| 
Rockne and took Wiethoff with | 
him. The passing of Rockne left | 
the latter footloose until recently | 
when he was called to the De Soto | 
colors to again carry on with | 
Peed. 


* | 
| 


AFTER ALL, we old timers | 
really are sentimental. And this 
reminiscent stuff is not confined | 
to east of the Mississippi. I learn 
this today when I get a copy of | 
the Los Angeles Times, telling | 
how the veterans organized a| 
party to drive over the old course | 
of the Los Angeles-Phoenix road | 
race. It used to be dubbed the | 
“cactus derby” and it was a} 
classic that was regarded as the 
toughest of all road battles. 

It was twenty-five years ago 
that the cactus derby first was 
run and the chronology of the 
classic shows that it was Ralph | 
Hamlin’s saga. The present} 
Franklin - Graham distributor, 
after being runner-up in both the | 
races of 1910 and 1911, finally 
captured the great race in 1912. 
His first start was in 1909, in 
which event he was put out by 
a broken axle. 


* * 


THE CACTUS derby always will 
stand out as a real road race. It 
was run seven times. Twice Har- 
vey Herrick won it but in the 
last one, in 1914, none other than 
Barney Oldfield came home the 
winner. It was in this final race 
that a title also was hung up, 
that of “master driver of the 
world” and I really believe that 
it was the greatest race the vet- 
eran ever drove. Certainly it did 
more to prove his driving skill 
than in any other contest in 


| which he participated. 


Compulsory Insurance 


Madison, Nov. 9.—Although em- 
ployment increases warrant the 
state industrial commission’s put- 
ting the 1931 compulsory unem- 
ployment insurance law into 
effect, the commission will delay 
such action until March 1, 1934, 
it has been announced. 


For Annual Auto Show 
Omaha, Nov. 10.—Plans for the 
| 1934 spring auto show of the 
|Omaha Auto Trade Assn. were 
formulated at a recent meeting 
|of the officers and_ directors. 
| Lee Huff was re-elected presi- 
| dent of the organization. J. T. 
Stewart was re-elected vice-presi- 
dent, and Bert Murphy, secretary- 
| treasurer. The latter is the only 
| new member elected to the board 
of directors. 
Commissioner 


‘Omaha Works on Plans 


Waugh of the 
association, commander of the 
show for thirteen years, will 
| again be in charge of the event. 
| Definite date is being withheld 
| pending the dates determined for 
the Des Moines and Kansas City 
shows, to avoid conflict. Tires 
and automotive accessories. will 
be a feature of the 1934 display 
at Omaha. 


Bradley on GM Board 

New York, Nov. 10..-The Board 
| of Directors of General Motors 
Corp. elected Albert Bradley, vice- 
president, a member. 





Plymouth’s 
To 25 P. C. 


Detroit, Nov. 10.—From one 
out of every fifty low-price cars 
in 1928 to one out of every four 
in 1933 is the record for Plym- 
outh claimed by the statistical 
department of the Plymouth. 


“In 1928, 24,000 Plymouths were 


registered,” H. G. Moock, general | 
“ | 
or | 


sales manager, said today, 
1.9 per cent of the total in the 
low-priced field. In 1929 and 
1930, Plymouth gained just under 
four per cent of this price range. 

“In 1931, 94,289 Plymouths were 


sold, representing 7.8 per cent of | 


the low-price field. 


“Last year, Plymouth repre- 
sented 16.1 per cent of its field. 
For the first six months of 1933, 
Plymouth deliveries were 99,578, 
or 21.6 per cent of the low-priced 
field. 


“Plymouth third quarter sales 
were 93,459, or 25.4 per cent of 
the field. 





Ratio Climbs 


In Five Years 


0 


Fight Attempt to Prohibit 


Trucks on Pulaski Skyway 

Jersey City, Nov. 10.—Colonel 
Foran, chairman of the State 
Highway Board, favors the plan 
of change in traffic regulations on 
the Pulaski Skyway. Among the 
proposals is prohibition of trucks 
on the Skyway. 

The proposal to exclude trucks 
was termed “asinine” by A. D. 
Way, executive secretary of the 
New Jersey Motor Truck Assn. 
He said a protest would be lodged 
with the Motor Vehicle Commis- 
sioner. 


Huyler Is Manager 
Akron, Nov. 10.—W. D. Huyler 
has been named operating man- 
ager of the Newark district for 
the B. F. Goodrich Rubber Co., it 
is announced by S. B. Robertson, 
Goodrich vice-president. 





1934 White Dealers 


WILL MAKE REAL PROFITS 


Write for full 


particulars to 
PAUL CASTNER 


Director 
Dealer Operations 


THE WHITE COMPANY - 


@ The White 


Company offers a 


NEW contract embodying more money-making features 


for dealers than any other franchise in the industry. 


PRODUCT @ @ @ 


White quality for the first time is brought into the low price field. 
A new White truck throughout for *1085. This truck reaches a 
market of more than 100,000 truck users. e These new trucks, 
supplementing the regular White and Indiana models, give two 
complete lines of trucks built to reach the largest profitable dealer 
market. @ Quality and price range no other dealer can match! 


A NEW CONTRACT @ e@ 


with great profit possibilities, liberal in all its provisions and 


designed to make money for large and small dealers. 


NATIONAL ACCOUNT BUSINESS 


adding prestige, sales, service and parts profits to your contract. Many 
of the new White trucks are already on their way to dealer territory. 


TECHNICAL SALES ASSISTANCE 


for selling transportation. At your service from nearby White 


branches and trained field organization. 


AN UNMATCHED COMBINATION FOR 1934 PROFITS 
backed by White prestige 


There is available territory. Don’t wait. We invite inquiry from 


truck and passenger car dealers. 


[THE WHITE COMPANY + CLEVELAND, OHIO | 


CLEVELAND, OHIO 





WHEN 
TO SELL FOR 


Designed for today’s market of more than 100,000 truck users who need it—Priced in anticipation 
of widespread replacement buying. Only volume production can make this low price possible. 


EWS...BIG NEWS!...A White truck White 

designed and White bui/t throughout. . . at an 
astoundingly low price. White’s answer to the demand 
of thousands for White quality and White’s famous /ow 
final cost combined with low initial price. 


NEWS... because here, for the first time at such a low 
price, is a White truck with a White built six cylinder, 
75 H. P. engine... offering big engine performance with 
small engine economy. 


NEWS... because never before has the low price field 
had a precision built truck of 8,000 to 11,000 lbs. gross 
with Stellite screwed in exhaust valve seats... rifle drilled 
oil passages to all main bearings and connecting rods... 
four wheel, automatically equalized power assisted hydrau- 
lic brakes. . safety springs. . modern chassis arrangement 
permitting greater payload space on shorter wheelbase.. 
with all principal engine and chassis parts heat treated. 


Only White with its 30 years of experience in building 
quality trucks could offer such an outstanding value. 


At anything less than volume production this new White 
could not be built to sell under $2000. The much needed 
replacement of trucks has already started and will steadily 
increase. Confidence in greater buying activity determined 
the low price of $1085. 


The present low price represents today’s greatest truck 
value. Buying now offers protection against the trend 
toward higher prices from basic costs beyond a manu- 
facturer’s control. 


Telephone the White Branch or Dealer in your city and 
arrange for demonstration. 


THE WHITE COMPANYeCLEVELAND 


MUA R N aNGLaULae aay 


75 H. P.~6 Cylinder Engine ... White designed 
and White built to give brilliant performance, speedy, 
flexible, with unusual economy. 


Real Economy ... In the 240 cubic inch engine 
White has combined small engine economy with big 
engine power and acceleration. You pay no penalty 
for brilliant performance. Here is a power plant that 
sets a new standard for real economy. 


Greater Payload per Wheelbase... New ar- 
rangement of chassis parts provides more loading 
space with shorter wheelbase. The engine is recessed 
giving maximum accessibility with perfect insulation 
and ventilation for driver comfort. 


Hydraulic Brakes with Reaction Type 
Booster ... Quicker, safer stops. Automatically 
applies equal pressure to all four wheels. Easy to 
apply and keep in adjustment. Gun iron drums assure 
long life to brake linings. 


Safety Springs... Double wrapped eyes are used 
toassure greater safety. Helper springs are used in rear 
for severe operations and easy riding under light load. 


8000 TO 11,000 LBS. GROSS” 


alti ist 


is i a a i ee a 


6 Stellite Valve Seats ... White pioneered these 
screwed in type 100% alloy valve seats. So far ahead 
of other types that valve grinding and tappet adjust- 
ment are practically eliminated. 


Full Pressure Lubrication .. . Rifle drilled pas. 
sages to all main bearings, connecting rod bearings 
and wrist pins. A long life feature new to the low 
price field. Special pump intake and oil filter assure 
only clean oil. 


Counter Weighted Balanced Crankshaft 
... A White designed crankshaft that assures low 
bearing pressures and long life. A vibration dampener 
eliminates vibration at all speeds. 


Four Speed Transmission .. . Driver control is 
simplified by easy shifting. Gears are nickel alloy steel. 
Double heat treated and case hardened for long life. 


Full Floating Rear Axle... Special White design. 
One piece housing. Spiral bevel gear reduction sup- 
ported against deflections by straddle mounted pinion. 
Gears heat treated and case hardened. 


Frame... 7 inch rugged section frame with heavy 
cross members gusseted and riveted. 


Low Prices ... Model 701—8,000 lbs. gross. Wheel- 
bases 132-156—$1085. {Chassis at Factory}.. Model 702 
—11,000 Ibs. gross. Wheelbases 132-156—$1185. 
{Chassis at Factory} ... Liberal terms can be arranged. 


EUM PRODUCTS - FOOD - FLORISTS 





Tickler Cartoons Used to Make Readers “Turn to Page 3’’ 
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““Don't forget, sie, the news of the 1934 NASI « 


They aay it’s the most cavity recognized car on! 


: and all models have Tuiss lgnition valve-in tie: 


FOUR SEPARATE QUARTER-PAGES DIRECT READERS’ ATTENTION TO NASH ANNOUNCEMENT IN MAGAZINES 
Nash announcements in the general magazines this week stepped out from the conventional style just as the new cars themselves— | 
with their embossed speed-lines and their rear-wheel housings—depart from the ordinary. Besides a full-page in the front of the magazine, | 
Nash used four quarter-pages in the back advertising section to make sure that no reader would overlook the full-page copy. 
from comments heard around Detroit, it is doubtful that anybody who read one of these magazines failed to turn to the full-page copy; 
and it is a sure thing that the scheme impinged on the consciousness of automobile sales and advertising chiefs. 
advertisement was an illustration done by an artist whose distinctive style, well-known to readers of sophisticated quality magazines, 
guaranteed its being noticed. The type lines quoted a fare telling a taxi driver to hurry to Page 3; a waiter recommending Page 3 to the 
attention of his customer; an information clerk directing the little Victorian dame to see the new Nash on Page 3; and an oculist testing 
@ patient’s eyes with a chart on which the line “See Page 3” was not too difficult to read. The drawings above are by Wayne Colvin. 


Ten Months Production Hits 
1,850,000; October 120,000 


By WILLIAM C. CALLAHAN 


Detroit, Nov. 10.—Advices from 


the New York offices of the Na- | 


Automobile Chamber of | 
| the estimate of R. L. Polk & Co., 


tional 
Commerce place the October pro- 
duction of NACC member compa- 
nies at 99,169 units. This com- 
pares with 19,254 units in the 
same month last year, a gain of 
415 per cent, but representing a 
seasonal decline of approximately 
thirty-three per cent from the 
September total this year. 

This estimate by the chamber 
confirms the estimate made last 


week of Automotive Daily News | 


placing the output for the month 
at around 110,000. 
figures, however, would indicate 
that this earlier estimate may 
have been too conservative. In 
September the members of the 
NACC accounted for approxi- 
mately seventy-five per cent of 
the output by the entire industry. 
If this ratio held during October 
the total would’ have reached 
about 130,000 units. Making al- 
lowance for slacking reported in 
Ford plants due to. seasonal 
trends, and labor difficulties at 
points, it is likely that the official 
figures for October will show a 


total somewhere between or in/| 


Co-operative 


The chamber | 


| totaled 1,402,398 units. 
industry on the basis of this esti- | 


the neighborhood of 120,000 units. 
That October production is be- 
ing well absorbed is indicated by 


the October sales will run in the 
neighborhood of 129,000 units 


| when all noses are counted at the 


end of the month. Many manu- 
facturers report sales still on 


| ascending scale not only in rela- 

tion to the same period last year | 
| but also in relation to the sales | 
| during September. 


Much of this 
business may be attributed, no 
doubt, to the desire of buyers to 
make purchases before prices 
rise. 


In any case it seems an abso- 
lute certainty that the goal 
2,000,000 motor vehicle units will 
be reached in a production way 
this year. Output by NACC mem- 
bers alone for the first ten months 
The entire 


mate would be about 1,850,000 
units. This leaves only 150,000 
units to be completed in Novem- 


ber and December to hit the 2,- | 


000,000 mark. If this can be ac- 
complished it will put the year 
almost 700,000 units ahead of 1932 
and only 300,000 under 1931. 


Advertising 


Which Doesn’t Co-operate 
Is Effort Lost 


By CHARLES B. BARR 
Hartford, Conn., Nov. 10.—The National Recovery drive 
has brought with it the greatest volume of co-operative 
advertising ever known in the history of the automotive 


industry in this section. 


Newspapers are carrying full- 


and half-page advertisements the cost of which is shared 
by groups of dealers, usually those affiliated with a local 


or regional trade group. 

In this unprecedented deluge 
of co-operative copy, advertising 
experts have noted a wide vari- 
ance in layout, message and ty- 
pography. Many of the group 
“spreads” are well executed and 
present a definite selling “kick.” 


It is unfortunate that so fine 
a demonstration of united effort 
on the part of competitive car 
dealers should lose its sales ef- 
fectiveness through improper 
handling and lack of expert ad- 
vertising counsel. The poor qual- 
ity of much of the co-operative 


0 


advertising used in recent months 
has undoubtedly been due to the 
necessity for haste. Dealers have 
been climbing aboard the NRA 
band-wagon so fast that the “We 
Do Our Part” ads have to be 
pushed through in a clattering 
rush. 

The “special page” usually 
stressed a central theme, such as 
“Drive to the Country Over Labor 
Day—and Be Sure Your Car Is 
Fit.” Participating advertisers 
were permitted any size or shape 


of ad, and any type of copy. The 
result was chaos. 

The co-operative advertisement 
need not be “institutional” in 
type; it can present real sales 
message which will benefit all 
participating dealers. 

Summed up briefly, the same 
copy rules which govern the ad- 
vertising of most automobile 
manufacturers should be applied 
|to dealer co-operatives. These 
| include: Stress upon a vital sales 
| point, a minimum of heavy black 
type, dignified phraseology and— 
this is important—plenty of white 
space. 





of | 


Improving Copy 
Here are some suggestions for 


|co-operative newspaper advertis- 
|ing, based on the actual experi- 
|ence of other groups both in the 
automotive industry and in other 
fields: 

Have an experienced ad writer 
prepare the layout. Usually a 
member of the newspaper’s staff 
will do this. A good system, if a 
| series of ads is being run, is to 
|have a special committee furnish 
ideas and material to the ad- 
| writer and then okay the copy 
| for each insertion before it is set 
into type. 


followed by a list of names of 
| participating stores, avoid “alpha- 
bet trouble” by rotating the order 
in which the names appear. 


Community Listings 

If dealers from suburban towns 
are participating in the cam- 
paign, it is advisable to split up 
the list by communities. This 
makes the suburban dealers feel 
better as they are not “buried” 
in the general city list. 


When a list of names follows a 
single message, it is ordinarily 
best to limit each listing to the 
firm name, address and telephone 
number. A one-line slogan for 
each firm may be permissible if 
this will not spoil the uniformity 
of the listings. 


Another common type of co- 
operative advertising consists of 
a space divided into a number of 
equal-sized “boxes,” each con- 
taining one firm’s individual mes- 
sage, with a single caption across 
the top of the layout. 


End Price Shopping 

If it is desired to emphasize the 
fact that prices for specific types 
of service are the same at all 
dealers, copy in each individual 
“box” can be identical except for 
the firm name and address. The 
reader is quickly impressed by 
the idea that price-shopping is 
out of the question. 


| automobile dealers contemplating | 


| If you are using a series, each | 
|ad containing a specific message, | 


Gasoline Pump 
Code Revision 
Await Decision 


Washington, Nov. 10, — Four 
amendments to the trade practice 
code of gasoline pump manufac- 
turers, all relating to the agree- 
ment’s marketing provisions, were 
asked at a public hearing before 
| the NRA here this week. The 
| proposed changes were presented 
| by J. Denny Moore, secretary of 
| the industry’s executive commit- 
| tee. 

The first amendment suggested 
|a precise definition of the term 
| “jobber” which would bring this 
group of distributors under the 
code and compel them to abide 
by its price provisions and sales 
contract terms. 
| Another proposed revision 
would leave to the executive com- 
mittee of the industry the defini- 
| tion of what constitutes obsolete 
| and surplus stock and the terms 
under which it may be marketed. 

Two other amendments sought 
in the code related to those re- 
quiring the purchaser to pay 
freight for parts returned under 
guarantees for repair or replace- 
ment and to stay the price pro- 
visions of the agreement for the 
duration of contracts in effect be- 
fore it was reached. 

Deputy Administrator R. B. 
Paddock presided at the hearing. 


NASH 
ALL WITH 


TWIN IGNITION 
SEE PAGE 3 


THIS MAGAZING 


"Read that, sir!” 


| 


Judging | 


Each quarter-page 





| 
Riley Is Named Manager ‘ 
of Chevrolet Retail Store Comptroller Ss 
Detroit, Nov. 10.—H. F. Riley is . ° 
the new manager of the Chev- Ruling Implies 
rolet retail store in the General e 
Motors building, Ford Bids O.K. 
succeeding Tom 
F. Brown, re- 
cently named | (Continued from Page 1) 
Des Moines zone | firm which had submitted the low 
manager, ac-| bid on the New York postoffice 
cording to W.| pbuilding, only to have it ques- 
E. Holler, gen-/| tioned on the ground that the 
eral sales man- | company had not signed the con- 
ager. | struction industry code. 
Mr. Riley, a} Both cases were submitted to 
iS native of To-/|the Comptroller General simul- 
ledo, for the} taneously and are looked upon in 
H. F. Riley past three years | Washington as parallel in princi- 
has been sales | ple. 
| promotion manager of the Detroit The Ford protest, still before 
Chevrolet zone, and prior to that | the Comptroller General, did not 
time served here as city repre-| .ome from the company itself but 
sentative. He has had eight years | trom the Northwest Motor Co., a 
| of experience as a retail salesman | Ford dealer in suburban Wash- 
and retail sales manager. | ington. The dealer is the low bid- 
Succeeding him in the Detroit | der by $200,000 on a fleet of 1,000 
zone as promotion manager is G.| trucks to be bought by the De- 
D. Dennis, a native of this city. | partment of Agriculture. 


IF YOU PLAN TO 
ATTEND THE 
AUTOMOBILE 

SHOW 


| Every one in the automotive in- 
dustry will not want to miss this 





year’s exhibit. May we invite 
you to make The Hotel Shelton 


your headquarters. 
These are many reasons for select- 
ing The Shelton: 


1. It is only 3 short blocks from Grand Central Palace. 
2. Within 5 minutes to more than 50 leading theatres. 
3. An unobtrusive club plus hotel atmosphere. 4. Single 
rooms and luxurious suites available. 5. After a day’s 
activity, enjoy the famous Shelton swimming pool, 
squash courts or the solarium, and roof garden for 
which there is no additional charge. 


Room and Private Bath 
FROM *%3 DAILY 
$1 Additional for 2 Persons 


SHELTON | 


LEXINGTON AVE.. AT 49m ST., NEW YORK 
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Studebaker was quick to realize the performance-merit as well as As a result more gasoline is converted into usable power. 
the selling-merit of Bohnalite Cylinder Heads! 


All new 1934 Studebakers come equipped with this great devel- of Bohnalite Cylinder Heads; Studebakers have amazing 

opment. acceleration—increased engine output with lower fuel consump- 
tion—higher compression—‘“ping” is wiped out—accumulation 
of carbon is slower. 


You can also hammer home these facts, due to the exclusive design 


Here is strong, powerful selling ammunition for Studebaker dealers. 
You can talk real economy and prove it! You can point to 
Studebaker’s brilliant performance—unbelievably smooth per- These are selling facts found only on cars equipped with Bohnalite 
formance—which is accomplished without premium fuels. Cylinder Heads. Use these essential arguments. They will prove 


Here’s why. Bohnalite is an advanced light alloy 62% lighter profitable to every Studebaker dealer. 
than iron. It cools three times as rapidly as does iron. This Studebaker has given you a line of remarkable performers. Now 
means temperatures are equalized. Hot spots are eliminated. take off your coat and show Studebaker how you can perform. 





BOHN ALUMINUM @®& BRASS CORPORATION, DETROIT, MICHIGAN 





SUPER PERFORMANCE 
WITHOUT PREMIUM FUELS 
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Eastman Submits Questions | 
On Transportation Problem 


Washington, Nov. 10—J. B.}| 
Eastman, Federal Co-ordinator 
of Transportation, has asked for | 
comment on any or all of a 
number of questions relating to 
Federal transportation legislation. 

The questions, insofar as they 
apply to the trucking industry, 
follows: 

Should rail, motor, and water 
transportation enjoy equal op-| 
portunities of competition in so} 
far as Federal regulation is con- 
cerned? 

Should equality of opportunity, 
if it is to be sought, be brought 
about (a) by applying to motor 
and water transportation the 
present degree of rail regulation, 
{b) by releasing the railroads 
from much of the present Fed- 
eral regulation and leaving all 
agencies largely free of such 
regulation or (c) by somewhat 
relaxing present Federal rail 
regulation and applying to motor 
and water transportation a com- 
parable degree of Federal regula- 
tion? 

Assuming no similar inhibition 
on motor or water carriers, 
should Section 3 of the Inter- 
state Commerce Act be modified 
to permit the establishment of 
special competitive commodity 
rates on such commodities and 
at such locations only as deemed 
necessary to meet the competition 
of unregulated carriers and inde- 
pendently of rates on _ similar 
commodities between the same 
points or on rates of the same 
or similar commodities between 
other points or territories? 


Possible Amendments 


Should Section 16, paragraph 3, 
sub-sections (a), (b), (c) and (d) 
of the Interstate Commerce Act 
be amended by reducing the 
time limits for the filing of 
claims for overcharges, for the 
filing of suits for reparation and 
for the filing of carriers’ suits for 
recovery of their charges, and if 
so what new periods should be 
fixed? 

Under the heading “Regulation 
of Interstate Motor Carriers”, 
the following questions are asked: 

Should interstate motor busses 
and/or trucks be regulated by 
the Federal Government? 

In the event of such Federal 
legislation, what matters and 
types of carriers (common, con- 
tract or private operators trans- 
porting their own goods) should 
it embrace? 

Should such legislation provide 
for the regulation of the sizes and 
gross weights of motor vehicles 
and combinations thereof, or 
should these matters be left to 
the regulatory agencies of each | 
state? In either event, have you 
any definite recommendations to 
make with reference to maximum 
permissible lengths and_ gross 
weights? 


Compulsory Insurance 


What are your views with ref- 
erence to providing for compul- 
sory public liability and property 
damage insurance or bond in any 
Federal Legislation enacted per- 
taining to motor busses and 
trucks? 

What legal authority exists 
under which the Federal Gov- 
ernment could enact legislation to 
regulate contract and private mo- 
tor operators? | 

Should those who use public 


Seaver Named at Evans 


Atlanta, Nov. 10.—L. P. Evans, 
vice-president and general man- 
ager of Evans Operations, Inc., 
announces the appointment of | 
tay Seaver as vice-president and 
manager of Evans Motors of 
Georgia, Inc. 


Gas Pump Rule Pending 
Indianapolis, Nov. 10.—Hearing 
on a petition to enjoin city of- 
ficials from collecting an annual 
$15 license fee for each gasoline 
pump was held in circuit court | 
here and the decision is pending. | 
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highways for commercial pur- 
poses bear the cost of any added 
thickness and width of the high- 


ways required by the operation | 
thereon of large commercial ve- | 


hicles? 


It is urged that responses to 
these questions be made not later 
than December 1. If comments 
are in brief or mimeographed 
form, ten copies are requested; if 
typewritten, three original or car- 
bon copies should be filed. 





| Oliver Smalley, of the Cast Iron | 


New York SAE to Discuss 


Atlantic Air Service 


New York, Nov. 10.—The next 
meeting of the Metropolitan Sec- 
tion of the Society of Automotive 
Engineers will be held Nov. 16, 
at the Roger Smith. 

A discussion of trans-Atlantic 
air service will feature the meet- 
ing. The topics to be considered | 
include routes, weather and types | 
of service; instruments and navi- 
gation; engine requirements. 
Clarence D. Chamberlin will pre- 
side over the meeting. 

The SAE has announced the | 
following schedule of _ section | 
meetings during the coming} 
week: 


Dayton, Nov. 13.--Speaker, | 


Institute of America. 


New England, Nov. 14. 
Walker Memorial, MIT, Cam- 
bridge, Mass. Speaker, F. Alex 
Nason, “Extreme Pressure Lubri- 
cants.” 

Northern California, Nov. 14. 
Inspection of the airship Macon 
at the Sunnyvale Air Base. 


Canadian, Nov. 15. — At the 
Royal York Hotel, Toronto. 
Speakers, James Sinton, “Con- 
struction of the Trans-Canada 
Highway,” and R. M. Smith, 
“Ways and Structures for the 
Rolling Stock Produced by the 
Automotive Industry.” 


Further announcements 
looked for in a few days. 


At the 


are 


Chrysler Plant is Location 
For Warner Bros. Picture 


Detroit, Nov. 10.—Chrysler mo- 
tor cars figure prominently in 
the new super-feature picture 
“Female,” a Warner’ Brothers 
production, that was released re- 
cently, and is running currently 
in a downtown Detroit theatre. 
Some of the big scenes in this 
film are laid in an automobile 
manufacturing plant, and _ the 
Chrysler assembly plant in Los 
Angeles was used as “location.” 
Ruth Chatterton and George 


| Brent are the stars in this picture 


and the cast includes many other 
well known film people. Miss 
Chatterton plays the part of an 
executive in the motor car plant. 


These BRAKES 


¢ MM SeieRCL. ARROW MOTOR CA 


W. S. JOHNSTON, President, Johnston Pierce-Arrow, Inc., Philadelphia, says: 


“These Brakes sure boost car sales. In this year when motorists realized the need for 
better brake protection, Stewart-Warner Automatic ‘Full Power’ Brakes gave a con- 
vincing demonstration of safety and ease of operation that clinched many a Pierce- 
Arrow sale for us.” 


| 


f 





Reo October Shipments 


Double Last Year Mark 


Lansing, Nov. 10.—R. H. Scott, 
president and general manager of 
the Reo Motor Car Co., today an- 
nounced that shipments for Oc- 
tober were twice as great as they 
were in October of 1932. Foreign 
business continues to improve. 

For four consecutive months 
Reo business has shown steady 
improvement, both in the passen- 
ger car and truck line. 


Santa and NRA March 


Memphis, Nov. 10.—The annual 
Spirit of Christmas parade and 
NRA will be staged here Nov. 24. 
There will be many floats, with 
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Motor Show May Set Pace 
In Revival of Chicago Fair 


the taxicab and transportation in- 
terests taking part along with 
jobbing establishments. 


N.C. New Car Sales 


Hit Four Year Record 


Raleigh, Nov. 10.—New car sales 
in North Carolina reached 5,749 
in October, the first time the 
number has reached 5,000 in four 
years, or since October, 1929, fig- 
ures compiled in the office of 
Leland S. Harris, director of the 
motor vehicle bureau, show. The 
month’s new sales include 4,787 
passenger cars and 962 trucks, 
more than two and one-half times 
the number sold in October last 
year, when 1,701 cars and 6511 
trucks were sold. 





| Faulkner. 


Oct. Continues Climb In 


Pierce-Arrow Shipments 


Buffalo, Nov. 10.—For the sixth 
consecutive month, Pierce-Arrow 
shipments in October showed sub- 


stantial increases over the corres- | 


ponding month a year ago, it was 
announced today by Roy H. 
Faulkner, vice-president in charge 
of sales. The total shipments for 
the six-month period were fifty- 
five per cent ahead of last year. 

“It is interesting to note that 
increases were registered in our 
higher priced groups of twelve- 
cylinder models as well as in the 
more moderately priced eight- 
cylinder division,” said Mr. 


(Continued f 


nouncement Wednesday, a 1934} 
world’s fair here has been some- 
what taken for granted. As a| 
result, the automotive exhibit | 
managers have in a number of | 
instances already discussed the 
matter of participation with)! 
others in their companies. 
1934 Motor Show Likely 
The upshot of these conferences | 
has caused several of the execu- | 
tives, who, however, did not wish | 
to be quoted, to predict that their 


11 


rom Page 1) 
concerns will resume at next 
June’s re-opening. 

A rumor has started to the 
effect that the Ford Motor Co., 
the only absentee among the 


|major automobile manufacturers 


this year, plans to go into the 


| 1934 fair in a large way. There 
| is no question, it is believed, that 


if Ford exhibits the participation 
will be upon a big scale. 

In his round of interviews, your 
correspondent first encountered 
James A. Grier, resident manager 


| of the General Motors building’s 


sure boost - Sudes 


Confirming Our Claim That 


STEWART-WARNER 
Automatic “FULL POWER” ‘Brakes 


will do more to boost car sales 
than any other feature 


Investigate These Facts 


Stewart-Warner Automatic ‘Full Power” 
Brakes are the first instantly responsive 
brakes to harness the giant power of car 
momentum and put it under complete 
control of the driver. 


It is an irrefutable fact that car momentum 
is the most dependable form of power. 
Being independent of engine operation, 
it is always available to bring the car toa 
dead stop on the level or on a hill. Power 
available for braking automatically in- 
creases with car speed. 


Superiority Is Self Proving 


Anyone can prove that he can rotate his foot 
from the accelerator to the low Stewart- 
Warner Brake Pedal quicker than he 
could raise it up onto an old-fashioned, 
high brake pedal. 


Any driver will say that the slight rocking 


Stewart-Warner Corporation, Brake Division, 1826 Diversey Parkway, Chicago. 


motion used to control brake application 
is quicker, easier and more accurate than 
the long leg action required on the high, 
old-fashioned brake pedal. 


The uniform distribution of braking force 
to all four rigid, two-shoe wheel brakes; 
the automatic release of braking force on 
front wheels in proportion to angle of 
turning —are additional safety features 
of Stewart-Warner self-aligning linkage 
which can be conclusively provedinadem- 
onstration stop on straightaway or curve. 


Safety officials and public want better 
brake protection. Stewart-Warner Auto- 
matic ‘“‘Full Power’’ Brakes dramatically 
and conclusively demonstrate better brake 
protection. They are designed for economi- 
cal factory installation on motor cars,motor 
coaches and motor trucks. Our engineers 
are at your command. 


Branch, 6050 Cass Avenue, Detroit, Mich. 


© 


The 
low 


‘oot on this 
rake pedal 


controls the power 
unit which bar- 
nesses the force of 
tar momentum to 


do all the work of 
applying thesenon- 


displays. 


“We couldn’t have hoped for 
better results than were brought 
to us during the fair,” said Mr. 
Grier. “Last week we clocked 
our ten millionth visitor at a 
time when total attendance at 
the fair reached the twenty-two 
million mark. That means close 
to fifty per cent of the entire 
gate since the exposition opened. 
We never fell below forty-five per 
cent on any day and on some 
days ran as high as sixty-three 
per cent. 


Visitors From All States 


“Our records show visitors from 
|every part of the world. The 
highest attendance for any day 
| was 232,000, on Sept. 3. During 
the exposition, twenty-five per 
cent of our visitors were from 
| Illinois. Next in order were New 
| York, Ohio, Indiana, Wisconsin, 
| Michigan, Pennsylvania, Iowa, 
Minnesota and California. 

“The primary objective with us 
was to bring our products, opera- 
tions and the story of General 
Motors stability before as many 
people as possible. In this we 
succeeded and we consider that 
the good will built up is inestim- 
able.” 

At tho Chrysler building where 
ihat corporation’s products were 
dramatized in a different manner 
from the General Motors meth- 
ods, H. A. Kaufman, operating 
manager, likewise voiced enthusi- 
'asm over the results attained. 


“Sales up to and _ including 
Tuesday night totalled 1,027 units 
at the Chrysler building,” de- 
clared Mr. Kaufmann. “Our fig- 
ures also show that Barney Old- 
field’s student drivers gave dem- 

| onstration rides to 345,180 people 

around our motordrome. We 
| added 5,175 names to our dealers’ 
| prospect lists, sold over a mil- 
lion and a half ash trays at five 
cents each, and distributed two 
carloads of literature. We esti- 
| mate that 25,000 to 30,000 people 
daily witnessed the demonstra- 
tions on the track by Barney 
Oldfield, Harry Hartz and the 
‘Hell Drivers’ during the past 
two months.” 


B. M. Buckmaster, in charge of 
the Nash glass tower with its ro- 
tating exhibit of that company’s 
models, made known that close 
to one million postcards were 
given out there during the fair 
and that as many as 3,000 visitors 
an hour were clocked on peak 
days, with half again as many 





rabbing Stewart- 
Varner non-ener- 
gized wheel brakes. 


viewing the cars from the area 


| in front of the building. 


“The climax with us came close 
to the end of the fair,” stated 
| Mr. Buckmaster. “It started with 
the announcement that the new 


| Nash models were on the way 


| public in our tower. 


and would be shown first to the 
This strat- 
egy proved a highly successful 


| test of public interest in our 1934 


| offerings, 


S.W CORP., 1933 


as evidenced by the 
great crowds that have since 
come to view them here on the 


| world’s fair grounds.” 


Similar expressions of enthusi- 
|asm were given at such exhibits 
as Cord, White, Packard, Stew- 
| art-Warner, Alemite and Borg- 
Warner in the Travel and Trans- 
port building; Hudson-Essex in 
the Electrical building, Hupmo- 
bile at Hollywood, Firestone in its 
own building and the various oil 
companies and accessory con- 
cerns which also exhibited. 
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British Engineer Reports On American Motors 


Each Country 


’s Cars Best 


For Its People, He Says 


L. H. Pomeroy, managing director of the Daimler Co., Ltd., of 
England, was in this country in August to address the S.A.E. 
on the assigned subject, “What is Wrong with American Motor 


Cars?” 


The following article is his report to the home folk on 


his return from the U.S.A. It is here reprinted by the kind per- 
mission of the British magazine “Motor.” 


By L. H. POMEROY 


A 


Baltimore and Ohio locomotive. 


tween the respective drivers 


T THE Chicago Century of Progress Exposition, the 
Royal Scot is moored alongside a terrific-looking 


A recent argument be- 
led to the statement that the 


B. and O. locomotive raised about 50 per cent more steam 
per hour than the L.M.S. exhibit, whereupon the English 


driver replied: 
than to drive my train.” 


A similar argument in the auto-O ————---- 


mobile sense might easily lead to 
the remark that the American 
car required more petrol to run 


the engine idling than to propel | 


a fair-sized English car at 20 
m.p.h. In these simple compari- 
sons lies the germ of the differ- 
ence between the psychology of 
the English and American 
motorist. 

In England, economy of opera- 
tion is perforce the basis of de- 


sign so far as the multitude is | 


concerned. In the U. S. A., the 
dictates of economy are over- 
whelmed by those of effectiveness, 


by extraordinary top-gear per- | 
formance on all cars and ultra | 
high speeds on the more expensive 


types. 
70 M.P.H. “Humdrum” 
There are certainly half a dozen 


makes of cars in the U. S. A. ||! 
which can do over 90 m.p.h. with | 


a full-size saloon body, and the 


marvellous roads, like race tracks, | 


make speeds of 60 to 70 m.p.h. as 


humdrum as 50 to 55 in this coun- | || 
try. Whilst the cheaper makes of | 
car, which constitute 95 per cent | 


of the national output, have a 
genuine 65 m.p.h. turn of speed, 
the acceleration at the lower end 
of the speed range is quite com- 
parable with the larger cars. 
Thus the American motorist has 
entirely different ideas in respect 
of the operation of his car than 
his opposite number in England. 
Whilst tue American uses his 
gearbox to change up every time 
he starts at a traffic signal, he 
almost never uses it to change 
down. The gearbox thus becomes 
a method of getting the car under 
way, but very seldom indeed is it 
used in order to climb hills at 
higher speeds than can be done, 
if at all, on top gear or for ac- 
celerating purposes on winding 
roads. 

This aspect of driving is also 
emphasized by the fact that in 
all the larger towns in America 
every cross-road has a large 
notice some thirty yards from the 
intersection on which one sees the 
word “Stop.” This means what it 
says, and therefore as a rule 
mecessitates the use of lower 
gears before the driver proceeds 
into the main road. As a conse- 
quence of the exceedingly well- 
devised system of road signals it 
is possible to drive at relatively 
high speeds in the cities with an 
almost complete absence of horn 
blowing. 

Speakeasies Found Noisy 

Incidentally, possibly the most 
curious aspect of American city 
life is the insistence of absolute 
silence in all matters relating to 
a motor car and the tolerance of 
the most diabolical racket in the 


street car system, to say nothing | 


of hotels, restaurants and speak- 
easies. 

For this reason three-speed 
gearboxes are all that are really 
required and synchromesh or 
free-wheel boxes take care rea- 
sonably well of the necessities of 
the moment. 

The American car as now made 
has a power-weight ratio of about 
50 per cent more than the typical 
English car, so that its accelera- 


“It takes more steam to blow your whistle 


|tion and hill-climbing powers on 
|top gear are about the same as an 
English car on third gear. 

| This combination of large en- 
|gine and easy-changing gearbox 
{will in all probability lead to a 
jeertain amount of reflection 
amongst American engineers as 
|to whether by using the gearbox 
|more wholesale economies in en- 


speakeasies. 
* 


Even with the most lavish 


part of the world. 
* 


whereas in England a valiant 


marque distinctive. 
* 





Pertinent Pomeroy Paragraphs 


OSSIBLY the most curious aspect of American city life is 
the insistence of absolute silence in all matters relating to 
a motor car and the tolerance of the most diabolical racket in 
the street car system, to say nothing of hotels, restaurants and 


* 


manufacturing equipment, the American car is subject to prac- 
tically the same troubles and epidemics as those in any other 


« 

Detroit, the home of the motor industry, is situated at the 

northern border of this vast plain, and motor designs is thus 

largely influenced by its location. 
* * 


The sales of cars are now approaching numbers which lead 
to the conviction that the American automobile industry will 
lead the U. S. A. out of the depression. 

ok BS * 


The success of one maker in the U. S. A. produces a flood 
of “colorable imitations” in body lines, radiator shapes, etc., 


* 
The impression left after studying the American car in its 





| powerful man who knows the 
business, broadly, from the 
ground up. 

Even with the most lavish ex- 
! penditure in research and in 
|manufacturing equipment, the 
American car is subject to prac- 
tically the same troubles and epi- 


| demics as those in any other part | 
| of the world. The same general | 


construction produces the same 
general problems, the aim to give 
a non-mechanical public a more 
highly developed engineering 
product than ever before pro- 
duces extraordinarily similar re- 
actions. 


Engine-speed Factor of Reliability 


The engine which was reliable 
at 3,000 r.p.m. a few years ago 
and unreliable at 3,500, is now 
very reliable at 4,000 and not so 
reliable at 4,500. Yet the condi- 
tions of application are almost 
necessarily those which permit of 
abuse, and the car maker is be- 
tween the devil of acknowledging 
the claims of his competitors to 
higher performance and the deep 
sea of hoping that the excess 
overload to which the unthinking 
can and often do submit his prod- 
ucts will on the whole produce 
more gain than loss. 

In a way this is emphasized in 
the U. S. A. by the nature of the 
roads, which permit wide open 


* 
expenditure in research and in 


* 


* 


attempt is made to keep the 





a 


birthplace is that the cars of all countries reflect the particular 
needs of those in which they are produced. 


gine construction and cost of 
running may not be effected, but 
the process is certainly not in full 
swing at the moment. 

The sales slogan is in terms of 
performance and of speed. Thus, 
almost the smallest popular cars 
in the U. S. A. have engine rat- 
\ings of 26 h.p., which in this coun- 
|try would incur “overheads” of 
taxation, fuel tax and insurance 
|equivalent to the interest on 
| about £1,750 at four per cent for a 
|car costing on its native heath 
some £120. Yet the sales of these 
|cars are now approaching num- 
| bers which lead to the conviction 
|that the American automobile in- 
| dustry will lead the U. S. A. out 
|of the depression, the results of 
'which are painfully manifest to 
| the visitor. 
| This revival is founded upon 
| straightforward engineering and 
|manufacturing technique, which, 
|by unparalleled boldness of con- 
ception and fearless enterprise, 
has undoubtedly produced a very 
|large amount of good motor car 
| for very little money. 


No Assembled Cars 


| The assembled type of car is 
practically non-existent, which in 
|itself is a refutation of the argu- 
|ment that the assembling of com- 
/ponents of high individual excel- 
|lence must necessarily produce a 
successful car. 

All the successful sellers in the 
U. S. A., as in this country, reflect 
a consistent and powerful engin- 
eering organization usually domi- 
nated by an experienced and 


driving for many miles without 


much letting up—and even the | 


let up is accompanied by fierce 
braking, so that it is common ex- 


perience that the difference be- | 


tween the use of a free wheel and 
not is the difference betweer 
brake reliability and the necessity 
for constant adjustment. This 
same wide open operation has re- 
vealed special problems in lubri- 
cation and in cooling, necessitat- 
ing the development of new bear- 
ing metals, oil coolers and highly 
efficient radiators. 

A somewhat interesting fact 
which has a great bearing on all 
this is that the majority of motor- 
ists live in the vast central plain 
of the U. S. A., which for 3,000 
miles one way and 2,000 miles the 
other is as flat as a griddle cake, 
and where it is most difficult to 
find a hill that cannot be taken 
on top gear. 


Detroit’s Influence 

Detroit itself, the home of the 
motor industry, is situated at the 
northern border of this plain, and 
motor design is thus largely in- 
fluenced by its location. 

The impression left after study- 
ing the American car in its birth- 
place is that tne cars of all coun- 
tries reflect the particular needs 
of those in which they are pro- 
duced. 

There is not the faintest doubt 
that the much-abused high taxa- 
tion of motor cars in this country 
in terms of cylinder bore has 
produced an extraordinary ef- 
ficiency and capacity for power 


Dealer’s Service Problems 
Under Code Demand 


Quick Decision 


By E. M. 


LUBECK 


F W. A. Vesper president of the National Automobile 
|* ® Dealers’ Assn., has thrown considerable light on 
| various points of the dealers’ code which have been 
| brought up from time to time, but there still are one or 
two points involving the dealer’s service department ac- 


tivities which have not been 


explained. These points will 


probably be solved by the dealers themselves on the basis 
|of common sense even though certain provisions of the 


output that is certainly not 
equalled in the U. S. A., and to 
that extent the British motorist 
has benefited in low cost of run- 


|ning and the British manufac- | 


|turer in being able to produce an 


|British motorist demanded the 
|same size and weight of car as 
the American. 


A Flood of Imitations 


Perhaps the outstanding differ- 
ence in the motor trades of Eng- 
land and the U. S. A. lies apart 
from technical matters in that of 
appearance. The success of one 
maker in the U. S. A. produces a 
| flood of “colorable imitations” in 
body lines, radiator shapes, etc., 
whereas in England a valiant at- 


| tempt is made to keep the marque 


distinctive. 

Having seen the elaborate artis- 
tic departments devoted to mak- 
ing motor cars in the U. S. A. 


|look so alike that it is recorded 


that one American owner was 
ignorant of the make of car he 
was using, one fervently wishes 
that similar means were available 
| here to emphasize the differences 
| between makes in terms of cor- 





\};rect line and distinctiveness of 


| form. 
The net conclusion at the end 
|of two months’ visit is that the 


||| British car need not be afraid of | 


any comparison which can use- 
| fully be made in two basic types 
of car which are in themselves 
essentially different from each 
other. 

Whilst the British industry is, 
of course, on a far smaller scale, 
it has for compensation a high 
degree of flexibility which allows 
the motorist at home to benefit by 
the incorporation of radical im- 
provements two or three years 
ahead of American practice. 
|Therefore the British motorist 
can buy British, buy safely and 
| buy the latest. 


Auto Show to be Held 


In Norway Next Spring 


New York, Nov. 10.—An auto- 
mobile show will be held in Oslo, 
Norway, April 14 to April 22, 
1934 under the auspices of the 
Norges Automobil-Forbund (Nor- 
wegian Automobile Assn.) accord- 
ing to an announcement just 
made by Audun H. Telnaes, edi- 
tor of Motortidende, official pub- 
lication of that organization. 

Both the Norwegian Govern- 
ment and the City of Oslo will 
co-operate to make the exhibition 
successful, the announcement 
states. 


Texas Wholesalers Elect 


Dallas, Nov. 10.—All officers 
of the Automotive Wholesalers of 
Texas were re-elected at their 
second annual meeting here a 
few days ago. They are: John 
P. Muller, of Fort Worth, presi- 
dent; Harry C. Greer, of Dallas, 
vice-president; Harry Archenhold, 
of Fort Worth, secretary and 
treasurer. 

In addition to the officers, the 
board of directors includes Carey 
Mountjoy, of San Antonio; J. O. 
Wharton, Dallas; Ray Simpson, 
San Antonio, and Al Swank, of 
Houston. 





Oicode may be violated. 
+ 


* 


The first point was brought up 
by a dealer the other night think- 
ing that through my code ex- 
perience I might solve the point 
for him. Here’s the question: 


‘acceptable motor car at a price| 4" Owner brings a car to the 


|which would be impossible if the | 


service station at noon. Investi- 
| gation shows that the time re- 
quired to put the car in shape 
will take four hours. But during 
the time it is going through the 
shop certain other work is needed 
to do a real good job which the 
owner definitely said he wanted 
to be done. 
* + + 
The owner stated also that he 
wanted the car at five o’clock that 
afternoon. At five o’clock the 
owner appears but the work is 
not yet completed and it so hap- 
pens that the particular work- 
man on this job has put in eight 
full hours and at the stroke of 
the bell is ready to quit for the 
day, and this is further deter- 
mined by the shop foreman 
checking up on his workmen and 
advising them that they have 
put in their full time according 
to the code. 
* + 
The owner wants his car and 
demands that the work be com- 
pleted, but the code says that 
the workman is through at five 
o'clock. If the workman works 
beyond that time the code is 
actually violated, but in the in- 
| terest of the owner as well as 
ithe future service work of that 
particular shop the job should 
be completed, and such addi- 
tional time put in by the work- 


* 





man charged against his total 
| hours for the week. Obviously 
| it is not the intent of the code 
| to upset service work which may 
| be in process. Everybody con- 
| cerned seemed to be satisfied but 
|the next question was more 
| serious. s 


In this case a man brings in 
his car on Saturday morning. He 
wants the car back at noon but 
at twelve o’clock Saturday every 
man in the shop, because of the 
extra time put in during the 
week, has worked the limit per- 
missible under the code, or a 
total of forty-four hours, but the 
owner’s car is still in process of 
repair. What happens now? 
No one anticipated that the job 
would take over a few hours but 
unseen difficulties intervened. A 
new part had to be secured. It 
took longer than expected and 
consequently the work was de- 
layed. According to the strict 
interpretation of the code the 
workmen have put in their full 
time for the week but the owner 
wants his car because he is going 
to a football game. 

* * * 

First, the dealer can not stop 
his service and he is one of those 
dealers that recognize the value 
of service as the money making 
part of his business. If he does 
not complete the car the owner 
will be dissatisfied and under the 
rules of common sense the owner 
has rights which cannot be over- 
looked. Consequently I advised 
the dealer that an emergency 
situation had developed and that 
the only out was to use common 
sense and protect his own busi- 
ness by completing the work on 
the car. 


* * 
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Rim Production _ 
In October Shows | 
120% Increase 


Cleveland, Nov. 10.— Automo- 
bile rim production in October. 
as reported by the Tire and Rim 
Assn, today, shows an increase in 
comparison with the correspond- 
ing month one year ago of ap- 
proximately 120 per cent. Com- 
pared with September, 1933, the 
output dropped about twenty per 
cent. October usually shows a 
marked recession in the manu- 
facture of tires and rims due to 
seasonal conditions and the ap- 
proach of new models. 

For the first ten months of this 
year the Tire and Rim Assn. re- 
ports inspections and approvals 
totaling 7,580,587 rims, an _ in- 
crease of fifty-one per cent over 
the 4,990,631 figure for the cor- 
responding ten months of last 
year. 

October inspections place the 
output of association members at 
522,829 rims compared with 237,- 
498 for October, 1932, and 701,302 
for September, 1933. 

Automobile rim production 
foreshadows to some extent the 
course of automobile output in 
the following month. Other in- 
dications also point to reduced 
output in November, but during | 
the latter part of the month work | 
on some show models may be/| 
getting under way. 





Canadian Motor Show 


To Be Held Jan. 20-27 
Montreal, Nov. 10.—The Na- 
tional Motor Show of Eastern 
Canada will be held in the Sun 
Life Building from Jan. 20 to 27, 
1934. This decision was reached 
at a meeting of the board of di- 
rectors of the Montreal Auto- 
mobile Trade Assn., Ltd., which 
was held Tuesday noon, when 
they ratified a lease whereby the 
Sun Life agreed to rent the third 
and fourth floors of their new 
building located opposite the 
Windsor Hotel on Dominion 
Square for the holding of the 
next motor show. 

The Motor Show will occupy 
about 100,000 square feet on the 
third and fourth floors. Assur- 
ance has been received from the 
leading automobile manufactur- 
ers that they will have all their 
new models exhibited in this 


show. 


Frigidaire to Break 
Winter Ad Campaign 


New York, Nov. 10.—Convinced 
that the exceptionally satisfactory 
sales volume enjoyed thus far this 
year can be carried over into the 
winter months, Frigidaire Corp., 
subsidiary of General Motors 
Corp., next week will launch a 
comprehensive winter selling and 
advertising campaign. 

Announcement covering the de- 
tails of the sales drive was made 
today in New York by E. G. 
Biechler, president and general 
manager, and H. W. Newell, vice- 
president in charge of sales. A 
newspaper advertising schedule 
for pre-Christmas promotion will 
break next week, it was stated. 
Direct mail campaigns already 
are under way. 





New Sales Promotion 
Service is Launched 


Cleveland, Nov. 10.—A new type 
of sales promotion service, which 
creates sales campaigns and then 
carries them into action in the 
field, is being launched by the 
J. B. Savage Co., according to S. 
R. Sague, president of the com- 
pany, who announced the appoint- 
ment of Drew N. Martin and 
George H. Hobart, Jr. to direct 
the promotion program. Both 
were formerly associated with the 
Corday & Gross Co. 


Distribute Governors 

Chicago, Nov. 10.—Chicago Gov- 
ernor & Mfg. Co., makers of Chi- 
cago Locksit and Mono-Seal gov- 
ernors have appointed Forshay 
Bros., 243 W. 55th St., New York 
distributors. 
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IN THE AUTOMOTIVE FIELD 


1. Which automotive magazine has the largest paid circulation? 


Answer: MoToR. As of June its paid circulation was 53,226. For 


October it exceeds 56,300. 


2. Which has made the greatest gain in circulation? 


Answer: MoToR. During the past nine months MoToR gained 
10,000 new readers. MoToR is the only magazine which increased 
its circulation during the past depression period. 


3. Which does the trade like best? 


Answer: MoToR. Seven subscribers out of ten sent in renewal 
orders. This is the best record of any magazine in the field. 


4. Which automotive magazine do advertisers consider the best? 


Answer: MoToR. They invest more of their advertising dollars, 
and use more space in MoToR than in any other automotive 


magazine. 


The same qualities which have brought this LEADERSHIP to 
MoToR, are those which make MoToR both the finest magazine 
for the entire automotive trade, and the most effective and 
economical advertising medium. We will continue to build 


MoToR so that it will always be FIRST! 
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New Commercial Car Registrations by Makes and States for September 1933-32 


STATES 


Alabama 


Arizona 
Arkansas 


California 


Colorado 


Connecticut 


Delaware 


District of Columbia 
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Machol Tells of “New Deal” In Fleet Business 


Volume Sales May Revert 
To Dealers Minus Former 
Fleet Discount Practice 


By MORRIS R. MACHOL 


Fleet Owner List Co. 


New York, Nov. 9.—Up to 


the present time automobile 


dealers who went after fleet business did it with the idea 
of increasing their volume rather than for profits because 


fleet business has been notoriously unprofitable. 


first place the fleet owner, by 
in his shopping around for u 
individual owner. Then, on 


discount of ten per cent or more allowed on 


between the list price and thet 
trade-in value. 

Of course there was a volume | 
of fleet business and the factories 
themselves went after this busi- 
ness aggressively because it did 
represent volume and because, if 
they didn’t, they felt that some 
other factory would. Under the 
Code which was signed by Presi- 
dent Roosevelt on October 3 and 
which became effective November 
3, “no dealer shall sell a new car 
at retail to a consumer for less 
than factory list prices plus an 
amount equal to” equipment, 
taxes, transportation, handling, 
unloading, assembling, condition- 
ing and interest are added. 


Code Binds Only Dealers 

This Code, being binding on 
dealers only, does not prevent the 
factory from continuing to sell 
direct to fleet owners at a dis- 
count. If a factory accepts as a | 
basis of policy and ethics the 
fact that a wholesale buyer is en- 
titled to wholesale prices, they 
may continue to sell at whole- 
sale to fleet owners. However, | 
a sale of five cars delivered in five | 
separate cities in the country to 
branches of a national organiza- | 
tion, while it might be considered 
a wholesale deal involving five 
cars, might also be construed as | 
five separate retail transactions. 
Even so, considerably over ninety 
per cent of all cars sold to fleet 
operators have trade-ins involved. 

If the factory sells direct to the 
fleet owner, they will have to 
handle the transaction complete 
and the dealer would be in viola- 
tion of the Code if he handled 
any part of the _ transaction. 
Therefore the only way that a 
factory can practically continue 
to sell fleets at a discount is to 
insist that the fleet owner ar- 
range to dispose of his own used 
car. 

Under the Code, the margin be- 
tween the selling price of used 
cars as established by the actual 
prices the public is willing to pay 
for them and the amount that the 
dealer is required to allow for 
these used cars is so small that 
there would certainly be no in- 
ducement to make such an allow- 
ance excepting that the sale of a 
new car at a profit was involved. 

If a fleet owner undertakes to 
go to a used car dealer and sell 
his car, he certainly is going to 
face a loss of at least a large 
part of his fleet discount and 
perhaps all of it. If he under- 
takes to go into the business of 
selling his used cars it will prob- 
ably cost him considerably more. 
On top of this, either the manu- 
facturer will have to set up his 
own organization to handle, un- 
load, assemble and condition the 
ear for delivery or else the fleet | 
owner will have to do this him- | 
self, and in either case it would 
probably cost more than if the 
dealer did it. 


Makers Would Be Dealers 

If a manufacturer attempts to 
take in the used car in trade, he 
will have to re-condition that car 
and sell it and, as soon as the 
manufacturer sells the used car, 
he becomes a dealer and then will 
no longer be permitted, under the 
Code, to sell new cars at a/| 
discount. 

Most dealers who have not been | 
soliciting fleet business are not 
acquainted with the fleet buyers | 





| 
| 
| 
| 
| 


| tive 


| ter’ of ethics, 


| city, 


| certainly 


In the 
and large, was more Scotch 
sed car allowances than the 
top of this, was the fleet 
the difference 


| in their territory. The factor that 
| determines, to a great extent, the 


success in closing the sale, is 
knowing who are the individual 
men who dictate or control the 
automotive operating policies. 
The purchasing agent, in a vast 


| majority of the cases, not only 


has little or nothing to say about 
it but it is his job to keep sales- 
men away from the men who 
really run the fleet. 

As a matter of fair competition 
and square dealing to everyone 
concerned, is the fleet owner 
entitled to a discount? 

There is danger that the Codes 
for various parts of the automo- 
industry may include con- 
flicting provisions on this subject. 
It therefore is timely to discuss 
the fundamental factors that 


| Should determine under what cir- 
| cumstances and on what product 


the fleet owner should, as a mat- 
be entitled to a 
discount. 

When a national manufacturer, 
perhaps in the insurance business, 
purchases five automobiles, each 
one for delivery in a different 
and particularly if each 
transaction involves the appraisal 
and trading-in of a used car, that 
is five separate retail 
transactions and as such it seems 


quite fitting that the Automobile | 
Dealers’ Code has provided that | 


sales by dealers to fleet owners 
shall be at list prices. 

On the other hand, a fleet 
operator who purchased a car- 
load of tires from a manufac- 
turer direct could fairly be said 


basis as far as the manufacturer 
was concerned. 

Attention should be given to 
the individual item or product 
and to the question of whether or 
not it is actually purchased at 
wholesale or retail, rather than 


to the industry or branch of the | 


business handling it. Otherwise 
there will be unfair competition 
engendered by the actual opera- 
tion of the codes designed to pre- 
vent unfair competition. 


Wholesale Buyers 

Codes drafted by the tire and 
maintenance groups recognize the 
fleet owner as a wholesale buyer. 
Undoubtedly the National Recov- 
ery Administration in Washing- 
ton will see to it that there will 
be no overlapping conflicting 
provisions in the various Codes 
and the code administrators will 


branch of the industry selling to 
fleet owners at a discount while 
prohibiting another branch of the 
industry from doing the same 


| thing to the same fleet owners on 


the same basis. 

Some organizations who are 
hungry for business classify any- 
body with two or three vehicles 
as a fleet owner and offer fleet 
discounts as an inducement for 
their business. People with ten 
vehicles or more are more gener- 
ally recognized as fleet operators. 
Some organizations have placed 
the minimum limit as fifty ve- 
hicles or 100 vehicles. 

What is a National Account? 
There are many different answers 
to this question. Obviously, a 
National Account is one that 
operates a fairly large fleet over a 
fairly large territory. An exact 





| Oil 


to be operating on a wholesale | people or in all cases. 


| states. 


Dealers vs. Discounts, in Brief: 


“TF a factory accepts as a basis of policy and ethics the 
fact that a wholesale buyer is entitled to wholesale prices, 


they may continue to sell at 


wholesale to fleet owners... 


but a sale of five cars to the same company to be delivered 


in five separate cities might 
retail transactions.” 


be construed as five separate 


“If the manufacturer takes the used cur in trade and then 
attempts to resell it, he becomes a dealer, and then will no 
longer be permitted, under the Code, to sell new cars at a 


discount.” 


“Attention should be given to the individual item or 


product... 


rather than to the industry handling it. 


Other- 


wise there will be unfair competition engendered by the 
actual operation of the codes designed to prevent unfair 


competition.” 


“An organization maintaining fleets in every state in the 
Union... is typically and unquestionably a National Account. 


definition of a National Account 
is extremely difficult to give. If 


| you ask the average person “what 
|is a spiral?” he will answer by 
| winding his finger around in the 


air and there will really only be 


one in many who can orally de- | 


scribe a spiral. Nine out of ten 
people of whom you ask “What is 
a National Account?” will answer 
by saying, “Oh! Swift or the 
Telephone Co. or the Standard 
Co.” and, while those con- 
cerns certainly are National Ac- 
counts, that answer is not a 
definition. 


National Accounts 

Obviously, an organization main- 
taining fleets in every state in the 
Union, and with buying head- 
quarters in one or more cities in 
each of those states and with a 
general headquarters office who 
dictate to all of the branch offices 
the automotive operating and 
purchasing policies is typically 
and unquestionably a National 
Account. 

On the other hand, an organi- 
zation who operate 1,000 pieces of 
equipment exclusively in New 
York City or Chicago, even 
though they maintain one office 
and three garages in that city, 
are decidedly not a National Ac- 
count and still, because of the 
volume of business that such or- 


| ganizations offer, many manufac- 
| turers sell 


them on a national 
account basis. 

No definition of National Ac- 
count could be satisfactory to all 
Suppose 
that we defined a National Ac- 
count as an organization operat- 
ing in two or more states. Under 
this circumstance, a chain store 
outfit operating all over the en- 
tire state of Pennsylvania and 
owning, let us say 1,000 vehicles, 
would not be a National Account 
even though they had six buying 
offices in six different cities in 


| the state and in spite of the fact 


that they were operating 1,000 


| vehicles. 


On the other hand, let us as- 


|sume a laundry, or a dyer and 
| cleaner, or a small dairy organi- 


zation in Philadelphia who 
operated a total of fifteen ve- 
hicles. In the winter time they 
operated fourteen in Philadelphia 
and one in Atlantic City, in the 
summer time ten in Philadelphia 
and five in Atlantic City. On the 


daahidses ti ehak te Gea Ge basis of the above definition, they 


would be a National Account. As 


|a matter of common sense, almost 


any manufacturer would prefer 
to sell the company operating 
1,000 vehicles throughout Penn- 
sylvania as a National Account 


| rather than the company operat- | 
in the two 


ing fifteen vehicles 


The Fleet Owner List Co. has 
for some time felt that there was 
a need for a National Account 
List covering organizations oper- 
ating either in two or more states 
or, in some exceptional instances 
over an extended area in one 
state, who had fairly large fleets, 
who maintained headquarter of- 
fices where general automotive 
operating and purchasing policies 


were controlled and who almost | 


always maintained other operat- 
ing offices where local 
was done. 


‘Wash. Tax Law 
Is Under Fire 


Seattle, Nov. 10.—A feature of 
the new occupational tax law, af- 
fecting new car dealers, will soon 
be aired in the state courts. 


The new law exacts a tax of | 


one-half of one per cent on all 
retail sales. A dealer who trades- 


in, by the actual operation of the | 


law, is taxed three or four times 


on what is in reality just one sale, | 
“washing | 


during his process of 
up” on trade-ins. 
For example: a dealer sells a 


$1,000 car, and takes a used car | 


at $500 in trade on the transac- 
tion. His tax is $5 on the $1,000 
sale. Then he sells the used car 
at $500, and takes a trade-in at 
$300. His tax on the $500 sale is 
$2.50. Then he sells the $300 car 
at that price and takes a $100 car 
in trade. His tax on the $300 sale 
is $1.50. Then, let us say, he 
“washes up” by selling the $100 
ear for that sum cash. His tax 
on the $100 sale is fifty cents. 
This makes a total of $9.50 tax, 
and all he has sold is the new car 
at $1,000. 

The suit will set forth that this 
repeated payment of the tax is 
unfair, unconstitutional and ex- 
cessive. The action will be 
against the state tax commission. 


Jersey ATA Announces 
Code Advisory Committee 


Trenton, Nov. 10.—The New 
Jersey Automotive Trade Associ- 
ation announces the appointment 
of an advisory committee to ad- 
minister the code for the motor 
vehicle trade in this state. 

The New Jersey State Advisory 
Committee consists of Horace A. 
Bonnell of Newark, chairman; H. 
Morgan Hatch, Camden; W. J. 
Regan, Plainfield; John L. Brock, 
Trenton; Walter Bateman, Atlan- 
tic City; Thomas Brogan, Pater- 
son; Peter D. Massoline, Jersey 
City and Harry H. Jones, Asbury 
Park. 
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Order Tire Men 
To Return to 2 
- Shifts Weekly 


(Continued from Page 1) 


| governing this type of manufac- 


turing operation is that of the 
cotton textile industry. It pro- 
vides expressly for a limitation of 
two forty-hour shifts weekly. 
Special exemption from this pro- 
vision was granted July 15 on the 
assertion of tire fabric manufac- 
turers that their operations 
would be seriously crippled there- 
by. It was extended by the NRA 
on July 30, continuing until its 
cancellation on November 13 by 
special executive order. 


P.A,. Sales Are Good 


New York, Nov. 10.—J. D. 
Casey, vice-president of 


y, the 
Pierce-Arrow Sales Corp. of New 
York reports that the sales and 
deliveries of new Pierce-Arrow 
ears in the metropolitan area for 
the month of October has been the 
best in the past five years. 


‘*_-a word in 


edgewise’’ 


(Continued from Page 4) 


who will state the facts in order- 
ing the additional subscriptions. 

We are not making the sug- 
gestion that ADN makes a good 
Christmas present, far be it from 
us to even intimate that, but we 
do know that there is no good 
reason why any important mem- 
ber of a staff, to whom the auto- 
motive news of the day is im- 
portant, should be deprived of it, 
when less than fifty cents per 
month, under the new rate will 
correct the difficulty. 


* * * 


PLANS FOR the General Mo- 
tors Silver Anniversary issue to 
be dated Nov. 29 are progressing 
famously and that it will be a 
geuine contribution to the whole 
automotive industry we can now 
predict without exaggeration. 


The response for old _ photo- 
graphs and anecdotes has been 
splendid and that Chris and his 
staff have many a surprise for 
you which will stir fond mem- 
ories and make you want to save 
the issue for your grand-children. 


Probably enough to say-——be on 
the lookout for it—and if you want 
to gamble that you will want ex- 
tra copies of it, better order them 
in advance at fifty cents per copy, 
three -for-a-dollar, because we 
solemnly predict that by Dec. 10 
they’ll be scarcer than the pro- 
verbial hen’s molars!—G.M.S. 


‘‘.-the little spokesman of a great industry” 


SUBSCRIPTION ORDER BLANK 


AUTOMOTIVE DAILY NEWS, 


6th Floor, New Center Bldg., 
Detroit, Michigan. 


You may enter our (new) (renewal) subscription— 
SIX MONTHS (52 issues) 


for which is enclosed ( 


) send bill ( 


ONE YEAR (104 issues) 
TWO YEARS (208 issues) 


) $ 


(If this order is a renewal kindly send address label from 


this issue.) 


buying | 
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By J.D 


Detroit, Nov. 10.— Among the 
changes that have taken’ place 
since the return of legal beer, not 
the least is that which now pre- 
sents to the rejuvenated brewing 
industry new, different, advanced 
transportation means. While it is 
possible for breweries to return to 
old process and, in some instances, 
to old machinery and appliances— 
the old-time picturesque brewery 
truck drawn by tinkle - belled 
percherons has definitely lost its 
place in the picture. 

Today’s beer transportation is 
geared to the faster tempo pre- 
vailing in other fields. Speed, 
which within brewery walls em- 
ploys automatic machinery, now 
demands an outside delivery sys- 


tem as fast, reliable and economi- | 


cal as that serving other indus- 
tries and businesses. Competition, 
too, does its share in inducing 
breweries to provide themselves 


with the most efficient delivery | 


and transportation. 
Such experiences as truck de- 


signers and makers have gathered | 
during the brief 3.2 regime has} 


convinced them of several things. 


One is that the larger truck manu- | 


facturers now offer lines of chassis 
meeting every need or contingency 
likely to arise in transporting the 
product. Another factor is that 


modern beer delivery turns out to | 


be highly amenable to specializa- 
tion. Which means that there is 
room for ingenuity in the develop- 
ment of beer truck bodies—such, 
for instance, as will shorten the 
time of loading and unloading, 
both at the brewery, and at deliv- 
ery points. 

The most ambitious, and prob- 
ably the most successful recent 
effort in this direction is that spon- 
sored by the Mundus Brewing Co. 
of Detroit, which has adopted self- 
loading and self-unloading barrel- 
delivery system in connection with 
its new Dodge fleet. Using only 
the force of gravity, Mundus 
trucks can take on a load of forty- 
eight half barrels in less than two 
minutes. Returning with empties, 
the truck discharges its cargo in 
even less time. Fulls, entering the 
truck over a roller-coaster ar- 
rangement, always present them- 
selves for unloading at waist-high 
level. Empties, placed on the run- 
ways, proceed to their place, auto- 
matically, without manual assist- 
ance of any sort. 


Three gravity runways which are 
loaded simultaneously, speed up 
loading in the Mundus fleet. 


The bodies of the Mundus fleets 
are panel type done in bright red. 
The belt line is deep black, with 
gold lettering. Incidentally, this 
color scheme is repeated on out- 
door signs, at distributors’ places, 
in window cards and other adver- 
tising helps encountered about the 
city. 

The self-loading and unloading 
Mundus trucks consist of 1% and 
2-ton Dodge chassis and special 
truck bodies built after original 
designs of Preston Tucker, Mun- 
dus transportation expert. 

To load, the truck is backed 
against an inclined triple runway 
of the raised loading platform. 
Barrels enter the steel-pipe run- 


ways of the truck simultaneously | 


over three lines, each line taking 
16 half barrels. The whole pro- 
cess of actual loading consumes 
only a few moments. 

As each of the entering barrels 
reaches the forward end of the 
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Gravity Load Control Dodge 
Beer Truck Speeds Delivery 


- D. BURKE 
Director of Truck Sales, Dodge Brothers Corp. 


body, it strikes a simple shock- 
absorber easing the barrel’s mo- 
mentum and routing it, at prop- 
erly reduced speed, to the lower 
barrel tier. 

As the first barrel in each of the 
three rows arrives at the rear- 
most point of the double runway, 
it locks itself into place, thereby 
stopping the following barrels. 
The driver may unlock one barrel 
at a time by the manipulation of 
a lever. Every removal of a bar- 
rel from the lower tier creates a 
vacancy in the upper row, to be 
filled by an empty. 

To discharge empties, the driver 
backs the truck up to the wash 


The above drawing shows the method of controlling load within the | the Syracuse, N. Y., 
Full kegs are loaded first and as empties are picked up| Goodrich Silvertown, Inc., 


truck body. 
they are placed in the upper tier. 


equal distribution of load throughout the route. The system was | Co., 


elitr: 


ucts of the fleet owner. 


rack; here he trips the end locks, 
whereupon the entire load rolls 
out in less than a minute. 





maATEwiA 


Sn a — — Pe 


Wohlert Opens Branch 


Lansing, Nov. 10.—Wohlert 
Corp., manufacturers of automo- 


jtive replacement parts, has| 


| opened a warehouse at Minne- | 
| apolis and the first load of stock 
| was established there 


Nov. 


| Norwood Broberg has been ap- 


pointed sales _ supervisor for 
Minnesota, North and So. Dakota. | 


‘Goodrich Names Managers 


Care in unloading gives an almost 


Akron, Nov. 9.—Frank S. Evans 
| has been appointed manager of 
store of 
retail | 
| division of the B. F. Goodrich | 
it is announced by S. B. Rob- 


7. | 


The panel bodies in the Dodge self-loading beer trucks make valuable medium for advertising the prod- 
In this view of the Mundus Brewing Co. fleet, Preston Tucker, Mundus transpor- 
tation expert who designed the bodies is chown standing: at the center. 


Young, has been named as man- 
ager of the Goodrich Silvertown, 
Inc., retail store in Richmond, 
Va. 


Plans Are Porvaietel 


For Seattle Auto Show 


Seattle, Nov. 10.—Preliminary 
| work has been started for the 
1934 auto show in Seattle. Fred 
Kurz of Davies & Kurz, Inc., 
Chevrolet dealers, was selected 
general chairman and will be in 
charge, while Carl R. Huessy, sec- 
|retary-manager of the Seattle 
Automobile Dealers’ Assn., will 
be show manager. Dates will be 
|either February 10-17 or March 


designed by Preston Tucker, Mundus Brewery transportation expert. ertson, vice-president, and J. L.' 3-10. 


LATEST CUMULATIVE NEW PASSENGER CAR 


These cumulative figures, showing the number of new automobiles registered in eaeh state during the preced- 
ing month are published in Automotive Daily News immediately upon release by R. L. Polk & Co. twice weekly. 
Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co. 
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Goodrich Elects 
Works Council 


Akron, Nov. 10. — Representa- 
tives of each major division of 
The B. F. Goodrich Co., elected by 
their fellow workers to serve 
under the Goodrich Co-operative 
Plan, and known as the general 
committee of each division, have 
completed their organizations. 

The Goodrich Co-operative Plan 
provides for the handling of in- 
dividual problems and for collec- 
tive bargaining as provided under 
the National Recovery Act. 

Officers selected by the tire di- 
vision general committee are: 

P. M. Montgomery, president; 
J. Brookover, vice-president; Miss 
Mildred Coe, secretary; E. Dick- 
son, chairman of the wage com- 
mittee; O. Shinn, chairman of the 
welfare committee. 

Mechanical division 

W. F. Deitrick, president; 
Luther Leohr, vice-president; R. 
E. Harrah, secretary; Charles 
Head, chairman of the wage com- 
mittee; Evelyn Keller, chairman 
of the welfare committee. 

Engineering and Service divi- 
sion: 


W. L. Davis, president; Gus 
Anderson, vice-president; Miss 
Catherine Coy, secretary; C. L. 


Butler, chairman of the wage 
committee; E. Lowry, chairman 
of the welfare committee. 
Processing division: 
E. E. Arrington, president; C. 
Griffin, vice-president; W. 
Squires, secretary; R. Hart, chair- 
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man of the wage committee; P. 
G. Walker, chairman of the wel- 
fare committee. 

Each of the various division 
general committees will consider 
both individual and group prob- 
lems of workers in that division. 


Tests Prove Blended Fuel 
Not Equal of Pure Gas 


Washington, Nov. 9.—The road 
and laboratory tests conducted by 
the U.S. Bureau of Standards and 
the AAA of the comparative effici- 
ency of regular gasoline and a 
blended fuel containing ten per 
cent alcohol, resulted in the fol- 
lowing findings: 

That the blended fuel averages 
4.94 per cent less efficient than 
regular gasoline; that less speed, 
and less mileage is obtained with 
the blended fuel; fuel consump- 
tion is 4.5 per cent greater with 
the blended fuel; that a “richer” 
adjustment of the carburetor is 
required to give the blended fuel 
equal acceleration; and the alco- 
hol in the blended fuel absorbed 
moisture from the atmosphere, 
and the mixture separates from 
the gasoline. 


Alma Mfg. Co., Inc. 

St. Louis, Mich., Nov. 10.—The 
Alma Mfg. Co., manufacturer and 
dealer in axle parts, motor ve- 
hicles, etc., has been incorporated 
here with a capital stock of 
$25,000 common and 10,000 shares 
at $1 a share, of which $12,500 has 
been subscribed and paid in. 


Chek-Chart Elect 
Officers and Board 


Chicago, Nov. 10.—At a special 
meeting of the stockholders of 
the Chek-Chart Corp., J. Howard 
Pile, editor of Chek-Chart, was 
elected vice-president of the cor- 
poration. Raymond Shaw, foun- 
der, remains at the helm as 
president and E. A. Petrtyl, re- 
cently associated with the cor- 
poration as general manager, was 
elected secretary and treasurer. 


The directorship includes the 
above mentioned officers in ad- 
dition to Earl Allington of New 
York and H. V. Pearson of 
Chicago. 


Hudson Exports to Date 


Far Over 1932 Average 


Detroit, Nov. 10. — “With the 
report of export shipments of 
Terraplanes and MHudsons_ in 
October completed,” states Allen 
C. Germann, export sales man- 
ager of the Hudson Motor Car 
Co., “we find that our shipments 
abroad during the ffirst’ ten 
months of this year are 177 per 
cent of those for the January- 
October period of 1932, and are 
298.7 per cent of those for the 
similar period of 1931.” 

As a result of the greatly in- 
creased volume this year, Hudson 
was in fourth position with. re- 
gard to export shipments at the 
end of September, whereas it was 
seventh a year ago, according to 
Mr. Germann. 


Funeral Vehicle Makers 
Have Own Code Authority 


(By telegraph from Washington Bureau) 

Washington, Nov. 10.—A sup- 
plement to the code of fair com- 
petition for the automobile manu- 
facturing industry approved here 
this week sets up a separate code 
authority to administer fair prac- 
tice provisions relating especially 
to funeral vehicle and ambulance 
manufacturers. The new code 
authority thus created will func- 
tion under the supervision of the | 
National Automobile Chamber of 
Commerce. 


eee 


Skillman Heads ‘Boosters’ 


Cleveland, Nov. 9.—R. N. Skill- 
man, of the Packard Electric 
Corp., has been elected president | 


of the Automotive Booster Club | 
of Cleveland, No. 16. Other of-| 
ficers for the ensuing year include 
John E. Moore, of Shepard & 
Moore, Inc., vice-president; Elmer 
S. Orr, of the Holfast Rubber Co., 
treasurer; J. C. Spatny, of the 
Permatex Co., Inc., secretary. 





Rail Commission Meets 


Des Moines, Nov. 10.—The state 
board of railroad commissioners 
will meet in Washington, Ia., 
November 14, to decide whether 
the motor carrier passenger and 
freight certificate now held by 
Thomas H. Hannah shall be re- 
voked. The hearing shall be 
based on charges of “failure to 
maintain insurance in full force 
and effect.” 


REGISTRATIONS BY STATES OCT. 1933-32) 


The complete cumulative figures will appear every Saturday, until all 48 states or complete United States totals 


for the month have been printed. New states shown for the first time this month include Florida, Georgia, Mary- 
land, Minnesota, North Carolina, Virginia, and the District of Columbia. 
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State Completes 
NRA Code Plans 


Indianapolis, Nov. 10.—State- 
wide enforcement plans for the 
automobile dealers’ code of fair 
competition were completed at a 
meeting of county chairmen 
called here by W. J. Robinson, 
district director for the National 
Automobile Dealers’ Assn. 

The County chairman, elected 
at a previous meeting by dealers 
from their particular section of 





.| the state, in turn elected an ad- 


visory board composed of one 
member from each of the state’s 
congressional districts except In- 
dianapolis which will have three 


| representatives on the board. The 
| Indianapolis dealers, incidentally, 


were named officers of advisory 
group as follows: W. J. Robinson, 
chairman; C. H. Wallerich, sec- 
retary, and R. H. Losey, treasurer. 
All three are directors of the In- 
dianapolis Automobile Trade 
Assn. of which Mr. Losey is presi- 
dent. 


Other members of the advisory 
board are: H. C. Dorman, Gary, 
district No. 1; (representative 
from district No. 2 to be elected 
later); C. W. Bogda, district No. 
3, South Bend; C. A. Grieger, Fort 
Wayne, district No. 4; H. R. 
Goodin, Huntington, district No. 
5; Perry Lewis, Crawfordsville, 
district No. 6; William Brown, 
Bloomington, district No. 7; 
Eugene Nolan, Evansville, district 
No. 8; L. E. Reeves, Columbus, 
district No. 9; W. E. McMains, 
Richmond, district No. 10, and 
Charles R. Lee, Anderson, district 
No. 11 and 12. 

It will be the duty of the board 
to supervise operation of the code 
throughout the state with the ex- 
ception of Indianapolis which has 
already set up its own enforce- 


|; ment bodies. 


Coming Events 


NOVEMBER 
25-Dec. 2—London. English Motorcycle and 
Cycle Show. 
DECEMBER 
3-8—New York. International Power & En- 
gineering Conference. 
4—New York. Fourteenth Exposition of 
Chemical Industries. Grand Central 
Palace. 
6-8—Roanoke, Va. American Institute Chem- 
ical Engineers 
sehen Paris, France. Eighth International 
Nautical Show. 
Brussels, Belgium. Twenty-seventh In- 
ternational Exhibition of Automobiles, 
Motorcycles, Nautics. and Radio. 
spans Detroit, Mich. American Society Me- 
chanical Engineers, first week in De- 
cember. National Aeronautic Meeting. 
JANUARY 
8—New York, Annual SAE Dinner. 
8—New York, Nat'l Automobile Dealers’ 
Assn. Meeting. 
8—New York. Rubber Assn. Meeting. 
6-13—New York. New York National Auto- 
mobile Show. 
6-14—Los Angeles. L. A. Motor Car Dealers’ 
Assn. 
13-20—Washington, D. C. Annual Automobile 
Show. 
13-20—Toronto, National Motor Show of 
Canada. 
13-20—Cleveland. Cleveland Automobile Show. 
Public Hall, 
13-20—Milwaukee, Annual Automobile Show. 
13-20—Newark, N. J. Annual Automobile Show. 
14-20—Cincinnati. Annual Automobile Show. 


15-20—Philadelphia. Annual Automobile Show. 


18—Oklahoma City. Oklahoma Petroleum 
Marketers’ Assn. Meeting. 
20-27—Detroit.. Annual Automobile Show. 
20-27—Hartford, Conn, Annual Automobile 
Show. 
20-27—Baltimore. Annual Automobile Show. 
22-25—Detroit. Annual SAE Meeting. 
25-26—Sioux Falls, S. D. South Dakota Inde- 
pendent Oil Dealers’ Assn. 
27-Feb. 3—Chicago. Chicago National Automo- 
bile Show. 
FEBRUARY 
7-10—Rapid City, S. D. Annual Automobile 
Show. 
8-10—Springfield, 11. Annual Automobile 
Show. 
15-17—Black Hills, S. D. Annual Automobile 
Show. 
20-24—Evansville, Ind. Annual Automobile 
Show. 
20-28—Denver. Annual Automobile Show 
° 
Motor Men in Bank 


Lansing, Nov. 10.—Richard H. 
Scott, president and general man- 
ager of the Reo Motor Car Co., 
and Drury Porter, vice-president 
and treasurer of the Motor Wheel 
Corp., have been named directors 
of the new National Bank of 
Lansing, which is to open soon. 
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G. M. Extra Awakens Interest In Motor Shares 


Stocks Rally 
And Withstand 
Market Reaction 


By C. J. ALEXANDER 
New York, Nov. 10.—Seeing in 


declaration by General Motors of | 


extra dividend on common stock 
an expression of confidence that 


next year will be more prosper- | 


ous one for automobile industry 


interest in motor shares was re- | 


vived this week. 

Automotive stocks were in the 
forefront of Wednesday’s 
and closed higher on Thursday 
despite reaction in the after- 
noon. Turnover increased as 
prices rose and indications were 
that buying was from strong 
quarters. 

The Automotive Daily News 
stock price averages gained as 
follows in the week ended Novem- 
ber 8 over the preceding week: 
Last This 
Week Week 
19.55 21.75 
10 car-truck 20.53 22.7 
10 parts-acces’ry firms... 12.51 14.20 
4 tire-rubber cor 19.52 21.8 

The most striking gains were 
made by the stocks of the tire 
and rubber companies, _ these 
shares again coming to the front 
as commodity prices rose and re- 
newed inflation sentiment made 
its appearance. Parts and acces- 


Gain 
24 motors 
companies. 


npanies. 


sory shares did well also, making | 


better gains, on a _ percentage 
basis, than the passenger car and 
truck company securities. 
General Motors Corp. this week 
gave Wall Street something of a 
surprise in declaring an extra 
dividend of twenty-five cents a 
share on its 43,500,000 shares of 
common stock in addition to the 
regular quarterly payment of 
twenty-five cents. The stock on 


Wednesday, the first trading day | 


after the announcement, failed to 
reflect the extra dividend with 
any marked change in price in 
the early trading hours. The 
run-up of 1% points came late in 
the day when the market as a 
whole was in a rally. 


Timken Roller Bearing Co. this 
week declared the regular quar- 
terly dividend of fifteen cents a 
share on its common stock, pay- 
able December 15 to stock of 
record November 20. 

Earnings Enlarged 

With the earnings of the in- 
dustry progressively enlarged dur- 
ing the second and third quarters, 
failures among automotive con- 
cerns were brought almost to a 
halt, according to Dun & Brad- 
street. In 1932, automotive manu- 
facturers were going into bank- 
ruptcy at the rate of ten a month, 
while the monthly average this 
year has been only three, it was 
pointed out. 

For the first nine months of 
1933, the number of defaults re- 
corded for manufacturers was 
only twenty-seven, with involved 
liabilities of $904,026, whereas for 
the full year of 1932, these totaled 
115, and $10,905,517, respectively. 

In the automobile wholesale 
and retail division, the reduction 
has been nearly as marked, the 
number of insolvencies to the end 
of September totaling 311, with a 
defaulted indebtedness of $7,- 
007,824, as compared with 872 and 
$27,441,884 for the twelve months 
of 1932. 

Dodge Debentures 

An automotive security that at- 
tracts attention during weakness 
in the stock markets as well as in 
times of strength is the six per 
cent debenture of Dodge Bros., 
Inc., guaranteed by Chrysler Corp. 
This bond has shown outstanding 
strength at all times in recent 
months and is selling now at 
around 97%, as against a high for 
the year of 99 and a low of 70%. 


This is not surprising when it is | 


considered that the amount out- 
standing is slightly less than 


$41,000,000 and that Chrysler Corp. | 


on September 30 had about $61,- 


000,000 in cash and marketable | 


securities. 


rally | 


| State 


The original issue of | 


tae Bros., Inc., six per centers 


was $75,000,000 but retirements | 
have reached more than $34,000,- | 
000. These retirements have been ||| 


effected through a sinking fund 
| and through the exercise of con- 
| version privileges. The sinking 
|fund provision requires Chrysler 
to set aside $1,000,000 annually for 
the purchase of the Dodge deben- 
tures at not more than $100 plus 
|}interest. Up to December 31, 
| 1932, $15,025,000 of the*bonds had 
been converted into Chrysler 
| capital stock. 
Street Rumors 

It is being estimated in Wall 





Last Minute Wall ee Wires 


Wall Street Correspondent, Automotive Daily News 


From CONRAD ALEXANDER 


New York, Nov. 10, 3:27 


P. M.—Stocks of automotive 


companies gave some ground today after the gains of mid- 
week. Losses were only fractional for the most part, and 
pressure was light. Many of the motors are in the highest 


ground since early in October. 


Caterpillar Tractor Co. 


today joined companies resuming dividend payments. 


Street that the Chicago Pneu- | 


matic Tool Co. will show a loss of 
| only about $275,000 for 1933, as 
against a deficit of $805,000 last 
year. Caterpillar Tractor Co. 
expected to lose around $100,000 
this year, a sharp decline from 
| the loss of $1,617,000 in 1932. 
Attitude of the investment 
trusts toward stocks of motor 
| companies always is a point of in- 
| terest. Two Boston trusts this 
week issued reports revealing that 
in the third quarter they had 


bought automotive securities. The | 
Investment Corp. | 


Street 
added 6,000 shares of Chrysler 
Corp. capital stock to its portfo- 


lio, 1,000 shares of Goodyear Tire | 
& Rubber Co. and 9,000 shares of | 
Co. | 


Libbey -Owens-Ford Glass 
Among the stocks sold by this 


trust in the third quarter no mo- | 


tors were listed. 


| added to its holdings last quarter 
1,000 shares of Chrysler and made 
no sales of motor stocks. 

The committee on securities of 
the New York Stock Exchange 


has ruled that the preferred stock | 


of the Pierce-Arrow Motor Car 


Co. which will be stricken from | 
the list on November 13 to make | 
way for new securities may be | 
settled by delivery either of cer- | 


tificates of the stock or the equiv- 
alent in certificates of the new 
common stock. Transactions in 
the “A” stock may be settled in 
the same way. 

The committee also ruled that, 


is | 


The Mohawk Investment Corp. | 





| effective November 10, only cer- 
tificates of the Bohn Aluminum 
& Brass Corp. stamped to show 
the change in par value to five 
dollars or new permanent certi- 


ficates would constitute a deliv- | 


ery. 


Hudson Sales Continue 


Detroit, 
ending Nov. 4 saw _ continued 
|above-normal sales of Terra- 
| planes and Hudsons, with retail 
deliveries 156 per cent of those 
for the corresponding week of 
1932, and 147.6 per cent as com- 
| pared with 1931. 

“Because of the _ gratifying 
sales,” said Chester G. Abbott, 
| general sales manager of the 
Hudson Motor Car Co. “the 
stocks of cars in our 
| hands are lowest price since 1923. 


Nov. 


Reo Sales Gain 


Lansing, Nov. 
Car Co. reports sales during the 
first ten-day period of Novem- 
ber 
| troit double the sales in the same 
| section during the entire Novem- 
| ber, 1932. The company also re- 
| ports the October sales in the 

same territory were five times 

greater than October, 1932. 


dealers’ | 


10.—Reo Motor | 


in Wayne County and De- | 


|Motor Wheel Earnings 
Up; Orders Set Record 


Detroit, Nov. 10.—Motor Wheel 
reports third quarter net profit of 


121.42 for the same period ae | 
| year. 


For nine months, the corpora- | 
| tion shows a net profit of $313,- | 
Above Seasonal Average 


10.— The _ week | 


293 (37 cents a share), 
a loss of $839,418 (99 cents a 
share) for the same period of 
last year. 


The corporation has on hand 
orders for 1,750,000 wheels for 
delivery in the next three months. 
This is the largest number of 
orders ever received by the cor- 
poration at any one time, and 
indicates that shipments for the 
next three months will be greater 
than for the entire year 1932. 

Orders for hubs, drums, and 
|other products show correspond- 
| ing increases. 


against 





Engineers Hear Almen 
Pontiac, Nov. 10.—J. O. Almen, 
| chief of the Dynamic section of 
General Motors Research Lab- 
' oratories, addressed the Pontiac 
Engineer’s Club Nov. 6, describ- 
| ing tests for breakage, corrosion 
and pitting carried on at the 
laboratories. Approximately 125 
| were present. 


AUTOMOTIVE — QUOTATIONS 


AT CLOSE OF MARKET 
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(Furnished by Wm. C. Roney caine Seton Guardian Building, Detroit) 


NEW YORK 


1933 
High le 


Last Sale | 
Nov. 10 Nov. 3 | w 





Allis Chalmers Mfg 
American C. & F 
American Chain 
American LaF1 
American Woolen 
Auburn Auto (2) 
Bendix Aviation 
Bohn A. & B.... 
SJorg-Warner 

Briges Mfg. ee 
Budd Mfg. Co., E 
Budd Wheel Co..... 
Chicago Yellow Cab (1) 
Chrysler 

Collins & Aikman 
Commercial Credit 
Commercial Credit ; 
Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright 

duPont de Nemours. 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products . 
Federal Motor ......... 
Firestone T. & R..... 
Cee as 
General Electric (40c) 
General Elec. Spee 
General Motors 
Glidden 

Goodrich, 
Goodyear, T 
Graham-Paige 
Hayes Body Corp 
Houdaille-Hershey 
Houdaille-Hershey . 
Hudson Motor 
Hupp Motor 
International Harvester 
Johns- Manville 
Kelly-Springfield Tire .. 
Lee Rubber & Tire 


60% 

6% 
12% 
3734 
20% 
46% 


4% 
Ludlum’ Steel 
13'4 Mack Trucks (1) 


(60e)... 0» 


Libbey-Owens-Ford Glass .... 


2014 


Last Sale 
10 Nov 


lov. 


Marlin Rockwell 


Marmon Motor 


Midland Steel 
Moto Meter, 
Motor Products 
or Wheel 
Pierce-Arrow 
Nash 


Mote 


Pack 
Murr 


Rayh 


Reo 


Republic 
Snarks 
Spice 


Stew 


ard 


G. 


Wemnmwresawehity 


ay Corp. . 

estos Manhattan 
Motor 

Steel Corp. 
Withington 

r Mfg 


art-Warner 


Studebaker 
Thermoid Co. 
Thompson Products 


Tim 


Trico 
Union Car. 
iT, & 


1. s 


West’house FE. 
Yellow 
ung Spring 


Ye 


Pine 


Ex-( 


Hall 





Baldwin Rubber, ae 
Bower Roller Bearing ....... 
“ell-O Aircraft & Tool ... 
Gemmer Mfzg., 


en Roller Bear 
Products .....0:. 
& Carb. (1) 
Industrial Alcohol 
Rubber a aan 
& M 
Truck .. 
& Wire 
CHICAGO 


Asbestos Mfg. . 
Sastian Blessing 
Rendix 
Borg-Warner 
Grigsby-Grunow 
Houdaille-Hershey, 
Tloudaille-Hershey, 
Modine Mfg 
Perfect Circle 


Aviation 


A 
R 


Waterfront 


DETROIT 
B 


A 


Lamp Co 


Hoover Steel Ball 
Parker Rust Proo 
Timken- Detroit 

Warner 


Aircraft Corp. 


$198,200, against a loss of $338,- | 


Motor Earnings 
Top 1932 Level 
By 66 Millions 


(Continued from Page 1) 


year over the similar period of 
1932: Chrysler Corp., General Mo- 
tors Corp., Graham-Paige Motors 
Corp., Hudson Motor Car Co., 
Hupp Motor Car Corp., Packard 
Motor Car Co., Reo Motor Car 
Co. and the Yellow Truck & 
Coach Mfg. Co. 

Improvement in earnings in the 
first nine months over a year ago 
| was shown by the following parts 
and accessory companies: Motor 
Products, Bohn Aluminum & 
Brass, L. A. Young Spring & 
Wire, Eaton Mfg., Libbey-Owens- 
Ford Glass, United American 
Bosch, Clark Equipment, Midland 
Steel Products, Houdaille - Her- 
shey, Stewart-Warner, Borg-War- 
| ner, Moto Meter, Trico’ Products, 
Thompson Products, Bendix Avi- 
ation, Marlin-Rockwell. 

Net earnings of reporting auto- 
motive companies fr the third 
quarter of this year a.. compared 
with same period 1932: 


Third Quarter 1933 1932 
Auburn $354,154 d$459,435 
Chrysler 7,190,149 d5,346,146 
Gen. Motors . 33,341,618 d4,464,229 
Graham-Paige 122,307 4d715,980 
Hudson 19,043 1,497,760 
d414,699 d1,925,004 
430,516 183,981 
622,785 d1,903,671 
d315,649 d639,870 
40,262 d1,050,822 
546,980 d315,180 
549,325 271 
650,931 d468,469 


Packard 
Reo 
Yellow T. & C. 
Bendix 
Bohn A. & B. 
Borg-Warner. 
Clark Equip- 
ment 
Eaton Mfg. .. 
Electric Auto- 
Lite 
Hayes Body . 
Houdaille- 
Hershey ... 
Libbey-Owens- 
Ford 
Marlin-Rock- 
well 
Midland Steel 
Moto Meter . 
Motor Products 
Mullins Mfg.. 
Stewart-War- 
ner 
Thermoid 
Thompson Prod. 
Trico Products 
United Am. 
Bosch 
L. A. Young 
ae iia ec 
d—Deficit. 
Earnings for the first nine 
months of this year, as compared 
| with the like period of last year: 
| Nine Months 1933 1932 
Auburn $1,463,711 d$603,463 
Chrysler . 11,937,683 d6,226,578 
Gen. Motors.. 81,409,794 10,555,175 
Graham-Paige 145,934 d965,777 
1,307,422 d4,630,010 
1,196,131 d3,405,190 
da710,121 718,189 
Packard 487,084 d4,416,798 
Reo 1,078,593 d1,980,051 
| Yellow T. & C. d1,148,069 d2,343,919 
Bendix 1,096,367 367,307 
Bohn A. & B. 1,159,229 73,693 
| Borg-Warner. 986,103 432,508 
Clark Equip- 
ment 
Eaton Mfg... 
Electric Auto- 
Lite 
| Hayes Body . 
Houdaille- 
| Hershey ... 
Libbey-Owens- 
Ford 
Marlin-Rock- 
well 
Midland Steel 
Moto Meter.. 
Motor Products 
Mullins Mfg.. 
Stewart-War- 
1,057,894 
Thompson Prod. 280,366 
| Trico Products 929,899 
| United Am. 
Bosen 


, 167,687 
261,642 d252,623 
’ 360,205 
d75,322 86,386 


108,664 196,127 


1,526,935 d487,037 
63,652 
d159,052 
91,432 
87,735 
7,006 


294,657 
123,702 
120,419 

17,763 


14,065 
106,127 
136,346 
391,125 


d660,161 
46,047 
461,170 
144,152 


75,994 176,586 


196,293 139,310 


q 512,657 
292,895 268,400 
1,458,719 
273,443 d269,713 


76,027 296,114 


3,684,018 438,907 
d107,378 
434,137 
308,165 
d211,768 

d5,653 


573,554 
139,929 
169,027 
156,594 


1,684,094 
d74,960 
744,756 


41,079 
432,598 


647,115 
77,855 
d—Deficit. 
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“Entire Marketin g Structure 


of the Country Will Be 
Drastically Changed 


NRA OFFICIAL Higher Wages for Millions” 
i says NRA Official 


MUCH RESEARCH 


Changed Merchandising, 
Advertising Predicted We say hurrah, for we have been preach- 


Perec] ing for years that national prosperity 


keting structure of the country will be 
drastically changed by the operation of 


the NRA, advertising will increase, and ‘ 

an entirely new set of values will be re- 

quired for successful selling, Major A. and hi h Wa es O to ether. 
Heath Onthank, chief of the control 

division, NRA, told the Direct Mail 

Advertising Association at its luncheon 

session here today. 


L_shifting markets, and changing mar We also say: You who seek volume sales 


Onthank as a direct result of four major 
effects which the NRA will have. These 
four effects, he said, are (1) oe onees- d * 
ment of millions now idle; (2) higher t t t t d ] fi th 
wages for millions than they have ever O ay mus ge O ay S VO ume rom ¢ 
had before, and increased leisure; (3) a 
lag in the growth of large incomes to a 
their former levels; (4) “an immediate 
and all-inclusive increase in commodity 19,000,000 wage- spendi ng ho [ } } es of 
prices.” 
“From these various impulses,’ Ma- , 
jor Onthank declared, will come a defi- 
nite change in the relative value of America 
markets which is of prime importance. ° 
The labor market is generally going to 
receive higher wages than it has in the 
past, and consequently will have a H , : 
greatly increased mass purchasing pow- . 
greatly increased mess purchasing pew- ere we serve you: A concentration of circulation among 
in toto, but it is especially true of vari- : . , 
ous sections of the market, where the wage-earner homes; a circulation method which selects good 
aan of i increase will differ mark- 9 g' 
edly, and where purchasing power and - 
purchasing habits will change most. homes of current spending power—our newsstand sale checks 
“One result of this change in market 
values will be a change in demand for ‘ m 
certain types of goods. A wider variety spenders 1ssue by issue. 
of necessity goods will be sold to those 
markets. And there will probably result 


increased demand for luxury goods ° 
on a new low-scale basi which will be At all times you need wage-earner homes for volume sales— 
within the purchasing range of this 
market.” ° 
Pre at all times newsstand sale checks your wage-earner homes; 


skilled laborers and lower ranks of 
ae eran errr ee ae ee ee ee Oe, 


white collar workers will result, Major delivers those with current spending ability. 


Onthank predicted, but the semi-profes- 

sional, professional, managerial and 

executive groups will find their incomes k 

increas ing much more slowly, and the ‘ ‘ 

inerensing mace more dewiy, sud te As a key medium to reach this key market, put True Story on 
ore 1929 levels still more slowly. 


“My guess is that the boom market that "24 list. 


for large steam yachts is a long way 
off,” he said 
“The whole scale of class buying per- * 
centages should be re-studied and’ re- 
determined. It was a commonly quoted 
figure that 85 per cent of the entire mar- 
ket was in the lower market groups. 


What will be the effect of the NRA 
wage increases on this figure?” 
—Excerpts news dispatch, 
Advertising Age, Sept. 30, 1933. 


MOST NEWSSTAND ° MORE WAGE-EARNER HOMES °- NO DUPLICATION 





Helping the sreat 1934 
N ASH cars to 


‘make motoring a sport again” 


Bendix New Equal-Ac- 
tion Mechanical Brakes, 
as incorporated in the 
1934 Nash Ambassador 
Eight, whichis pictured 
above. Non-warping 
cast drums are effectu- 
ally guarded against en- 
trance of water, grease 
or dirt. Noteits clean- 
cut design and the ar- 
mored conduit, througlk 
which tremendously 
strong, pre-stretched 
and lubricated stee] 
cable controls the sim- 
ple and sturdy two-shoe 
brake mechanism. 
Take-up adjustment, 
for lining wear, con- 
sists of asingle nut. All 
three 1934 Nash mod- 
els have these brakes. 


New Equal-Action 
MECHANICAL BRAKES | 


Gy UPERB smoothness marks the stopping ability of 
the beautiful new Nash cars for 1934. They have 
Bendix New Equal-Action Mechanical Brakes. There 
are no finer. 

When Nash engineers incorporated the newest and 
finest brakes the industry affords, into the design of 
the greatest motor cars in Nash history, they linked 


two excellent reputations...and each will help the other. 

Bendix is proud to supply so vital a part of Nash’s 
brilliant performance. And the men of Bendix are sure 
that when 1934 ends, Nash will have ample reason to 


be proud of the brake performance of these cars. 

Bendix New Equal-Action Mechanical Brakes will 
be found on a long and impressive list of leading makes 
of 1934 cars. They are not like any other mechanical 
brakes in history... 
of any kind. Equal action is a reality with these brakes. 
They are instantly adjusted. The adjustment endures. 


nor are they like any other brakes 


They “‘stay put.”’ 
Car Dealers and Distributors! Get the new 
Bendix Brake Literature ...interesting, informative, 


useful. You ought to have it. Write 


BENDIX PRODUCTS CORPORATION 
403 Bendix Drive, South Bend, Indiana 


(Subsidiary of Bendix Aviation Corporation) 





